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Where to go for new containers 


OME PEOPLE JUST PICK a new container out of inven- 


tory, as if it grew on a tree. Other Benefits Canco Customers Enjoy 


Others get the idea for one from a sudden inspiration 1. Containers made of the most suitable materials 
that springs up overnight like a mushroom. available anywhere. 


- The best technical trouble-shooters in case of 
plant emergencies. 


On the other hand, certain people in industry have 
still another method. For these people, customers of 
Canco, know that new and better containers come from 
the struggle, sweat, practical testing, and organized 


2 

3. During shortages of critical materials, the “‘know- 
effort of Canco men with “know-how.” 4. Canco alertness . . . first in new processes, first in 

5 

6 


how” to find and use safe substitutes. 


new packages. 
Canco customers have seen the hard-headed specialists 


at Canco start—stop—discard—begin again—and finally 
hammer out new and entirely practical packages for . . . 


+ Technical brains to iron out kinks in new products. 
.» Canco quality control protects your business. 


... beer, milk, coffee, tennis balls, fruit, peanuts, 


candy, oil, shortening, and frozen foods—to mention AMER ICA N CAN COMPANY 


only a few examples. 


' New York + Chicago + San Francisco 
In short, Canco customers know that in order to get 


New containers you go to the organization which has been This trademark fcanco) is your assurance 
pioneering in this field since 1901. of quality containers. Look for it! 


VISIT the Canco booth in space E-13 at the Canner’s Convention in Atlantic City, January 14-19 
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flavor 


can ring the cash register! 


Yes, indeed, flavor plus constant 
national advertising, p/us practical 
merchandising, wé/l ring your cash 
register—and keep it ringing! 


That’s why Del Monte has always 
put ‘flavor first” in every operation. 
That’s why Del Monte has used 
continuous national advertising, to 
show housewives how ‘flavor first” 

quality can help them have better 


meals. BRAND 
And that’s why featuring Del Monte : QUALITY 
in your store will bring you the 


biggest volume and fastest turnover he 


offered by any canned fruit and ig AN N ED FR yiTs | 


vegetable line on the market! 


AND 


Del Monte 


Feature Del Monte first — It’s the easy way to sell 
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If you pack citrus products... 


Or... 
asparagus 
string beans 


ae lima beans n 


~ a 
| d 
Ss po rk an d be ans Here’s why! Continental has thirty-seven can . 


| manufacturing plants... thirty sales offices, a 
laboratory staffed by top-notch scientists and 


OF one of the many other delicious fruits and | technicians... fourteen field research offices... 


| and an unrivaled cannery equipment department. 


0 
100 EAST 42nd STREET. NEW YORK 17, N.Y. b 
T 
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EDITORIALS 


many of the 20 million and more voters who pre- 

ferred a change in the presidency last fall, receiv- 
ed a great deal of comfort from Mr. Truman’s message 
to Congress on the State of the Union. He lost no time 
in asking Congress to support his campaign pledges. 
As was to be expected, the program calls for continued 
and expanded Federal control at greater and greater 
cost. There could not be found in the entire message 
even the slightest hint that consideration is being given 
a reduction in the cost of government. 

This publication is surely not opposed to raising the 
living standards of the American public. But at a time 
when the people of every other country on the face of 
the earth are tightening their belts, when the fruits 
of our military victories, both in the Orient and in 
Europe, are disappearing into thin air; at a time when 
this country itself is in heavy debt, it surely would 
seem prudent to postpone “better living” for a time, 
concentrate on “saving” and by encouraging business 
app! y the monies earned to the more urgent needs of the 
day. Each and every business man will do himself and 
his ountry a service by following closely and taking 
an .ctive part in the deliberations of this, our 81st 
Con -ress. 


Gap OF THE UNION—It’s highly doubtful if 


S EDS FOR EUROPE—About a year ago, in the 
late ‘all of 1947, the American Seed Trade Association 
in ¢ operation with the U. S. Department of Agricul- 
tur: hit on an idea calculated to insure the food supply 
in} \rope at minimum cost—seed gift packages. The 
pro, -am was so developed as to inject the personalities 
of 1 e donor and the recipient in order to promote a 
bet: r understanding between the peoples themselves. 
To : ccomplish this, the A. S. T. A. packages handled by 
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the seed stores, were individually addressed to friends, 
relatives or other specific families abroad. The idea 
was a good one and received enthusiastic support. It’s 
pleasing then to know that the program is being re- 
peated again this year. 

In addition, we have just received word from the 
Cooperative for American Remittances to Europe 
(CARE) that they have adopted the idea, with some 
variation, offering one package of selected vegetable 
seeds and one of hybrid field corn at $4.00 each; The 
vegetable packet contains enough seed to plant a di- 
versified garden 50’ x 150’ and the hybrid corn packet 
enough for 214 acres. The field corn is designed for 
use in fattening meat animals and/or maintaining the 
production of dairy cows. CARE will handle the dis- 
tribution of the packets in one of eleven countries spe- 
cified by the donor. The address is: 50 Broad Street, 
New York 4, New York. 

Canners will need little urging to support so worth- 
while a project. Contact your seedsman or write CARE 
direct. 


IDEAL GIFT—Speaking of gifts, the Illinois Can- 
ners Association came up with a Christmas present 
that will not only be appreciated for a long time to 
come, but should eventually result in more orders on 
the books. You guessed it—a case of assorted canned 
foods packed by association members. We take pride 
in the many personal friends we have in State and Re- 
gional Associations, but have many times bemoaned 
the fact that we don’t even have a casual acquaintance 
with the products of many of them. We anticipate a 
great deal of pleasure meeting some of these Illinois 
Products on the table for the first time. Knowing the 
guys responsible for them, they’ll have to be good. 
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Francis Urges Business- 
Government Cooperation 


Clarence Francis, chairman of the 
General Foods Corporation declared that 
the “time for cooperation between busi- 
ness and government on all levels—local, 
national and world-wide—is not tomor- 
row but now.” 


Speaking before a meeting of the 
Illinois Manufacturers Association, at 
Chicago recently, Mr. Francis outlined a 
five-point program which he said “can- 
not help but make our (business) rela- 
tionships with big government more pro- 
ductive of benefits to all.” 

His program urged: 

(1) Business should give employees 
“so much dignity, opportunity, security 
and recognition” that it can settle its 
own industrial disagreements. He ap- 
pended this by saying every business 
manager should live up to a “code of 
good personnel administration.” 


(2) Industry should interest itself in 
“better homes, better health, better edu- 
cation, and better general progress.” This 
Mr. Francis described as “good com- 
munity relations.” 


(3) Industry should operate remem- 
bering that “fundamental business moral- 
ities guide our destinies.” He described 
these fundamentals as honest work, the 
sale of goods and services at fair prices, 
saving an allowance for future stability, 
and above all, he pointed out, a policy 
of fairness and honesty in all dealings. 


(4) Industry must also create a 
“better understanding of the American 
economic system among “employees, 
neighbors, customers ... and our own 
families.” 


(5) American people must take a 
world-wide leadership in helping to de- 
velop economic strength and unity. Only 
in this way, Mr. Francis said, “can strife 
and chaos” change to “order and peace 
and world wide government by law.” 


LIVING STANDARD AN OPERATING 
MIRACLE 


“Our system of competitive enterprise 
and democratic capitalism, a team of bus- 
iness and government pulling together, 
has made available goods and services in 
a volume without parallel,” Mr. Francis 
said. “Working under competitive con- 
ditions in a profit and loss economy, a 
democratic capitalism has_ incredibly 
managed to defend freedom in war and 
to raise the living standards of the 
majority of our people at the same time.” 


Mr. Francis described as a miracle 
that two-thirds of the people in this 
country are well-fed, well-housed and 


well-clothed. Though he said no other 
major country “can match that miracle,” 
that the American people should not be 
satisfied until business and government 
working together can accomplish the 
other third of the miracle. 


He said that businessmen are inclined 
to think and work in terms of their own 
particular interests while the profes- 
sional man in government must work for 
all groups. 


“We businessmen ought to put on bi- 
focal glasses,” Mr. Francis suggested. 
“The lower or near vision portion should 
be focused on our own businesses and 
the upper or distant vision portion should 
be focused on all the people. In this 
way every time we look up from our 
work we will see all the great groups 
that government keeps its eyes on and 
be reminded that these, rather than 
merely the particular accounts on our 
books, are the real customers of busi- 
ness.” 


He continued by saying if this was 
done that industry would “develop a” 
sense of shared responsibility with our 
government people at national, state and 
local levels. We will do this because we 
will have discovered that we, too, (indus- 
try) are merely servants of the people 
who vote every day not merely on our 
products, but on our policies and our 
practices and our plans for the future. 


GOVERNMENT LARGEST 
EMPLOYER 


Mr. Francis reviewed the many serv- 
ices which are now performed by the 
more than 1,200 federal government 
bureaus. He said that somehow, “people 
have been led to believe that government 
can do them better or more cheaply than 
they can be done by private business.” 


“In many instances it is certainly not 
true that government can do them more 
cheaply, or better. The public does not 
know the price because it is hidden be- 
hind their tax bills.” 


He said that when industry demon- 
strates that it is “working for all peo- 
ple” it can then convince the public that 
it can do many of the things now done 
by government at a lower cost. 


Mr. Francis urged cooperation between 
industry and big government. He recom- 
mended that industry work on a basis of 
“friendly counsel” rather than bitter 
criticism in an honest interest in “mak- 
ing government work.” 
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NFBA ELECTS REGIONAL 
DIRECTORS 


The 1949 Board of Regional Directors 
of the National Food Brokers Associa- 
tion was announced in Washington, Jan- 
uary 6 by Jack L. Gentry, Spartanburg, 
National Chairman of the Association, 
following the annual election of these 
directors. Elections are held each year 
by the NFBA members, in each of the 
twenty-six areas which have been set 
up for the United States and Canada, to 
provide a local representative to help 
in the operations of the Association. 


Each Regional Director will appoint 
a Lieutenant for their respective regions, 
thus completing the establishment of the 
Association’s 1949 Field Organization of 
108 representatives. This combined field 
group enables the Association Office to 
maintain immediate contact with the 
food broker members in all local areas, 
It provides a close working arrangement 
between each individual member and the 
Association. 


The 1949 members of the NFBA 
Board of Regional Directors and their 
respective regions are as follows: 


No. 1—Joseph L. Sweeney, Barclay, 
Brown & Jones, Inc., Boston; 2—Paul E. 
Stalter, Lytle & Stalter, Inc., Buffalo; 
3—Edwin Smithson, Edwin Smithson 
Company, New York; 4—William T. 
Stewart, Robert Stewart & Sons, Phila- 
delphia; 5—John K. Cannon, Wright & 
Cannon, Pittsburgh; 6—J. George Win- 
ter, W. H. Bryan & Company, Balti- 
more; 7—Henry O. Edye, Henry O. Edye 
& Company, Norfolk; 8—Roberson Free- 
man, The Freeman Company, Winston- 
Salem; 9—C. Earle Smith, W. W. Jones 
& Co., Tampa; 10—Harold DeCrick, De- 
Crick Brothers Company, Detroit; 11— 
C. R. Lampe, C. R. Lampe & Company, 
Cincinnati; 12—Ray F. Leist, Edw. F. 
Leist & Company, Louisville; 13—Joseph 
P. Wier, J. P. Wier Brokerage Co., Birm- 
ingham; 14—Alvin H. Livingston, Alvin 
H. Livingston & Co., Chicago; 15—Ed- 
ward C. Trebus, Shaughnessy-Trebus 
Company, St. Louis; 16—Mason Jack- 
son, Mason Jackson Company, Siireve- 
port; 17—George E. Dougherty, Dough- 
erty Vert Co., Minneapolis; 18— A. D. 
Anderson, Cartan & Jeffrey Company, 
Des Moines; 19—C. Warren N<¢!son, 
Nelson Brokerage Co., Kansas (ity; 
20—W. M. Powell, Willis Johnson & Co., 
Little Rock; 21—George Rozelle, !..ve- 
less Brokerage Co., Dallas; 22—St: ley 
H. Bowlby, Arris, Campbell & Guult, 
Inc., Portland; 23—John W. 
Fabian Brokerage Company, Salt | ake 
City; 24—Harold K. Baxter, Me! \Vil- 
liams Company, San Francisco; 25— \\ m. 
E. Smith, Jr., Smith-Whelan Com) 
Phoenix; 26—A. J. Smale, Donald H. 
Bain, Ltd., Winnipeg. 
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CONVENTION NEWS 


Northwest Canners Meet 


Northwest Canners’ meeting in the 
Olympie Hotel, Seattle, Washington, 
January 6 & 7, for their 35th annual con- 
vention were presented with an inter- 
esting and varied program. As is their 
usual custom, cutting of canned fruits, 
berries and vegetables produced in the 
section were a feature of the program. 
Northwest Canners are proud of their 
quality and were glad to have this oppor- 
tunity to compare notes with their com- 
petitors. 

The annual business meeting was held 
Thursday morning. As in previous years, 
it was a closed meeting for members 
only. 


PUBLIC RELATIONS 
OPPORTUNITY 


At the general session held Friday 
afternoon, John F. McGovern, of Le 
Sueur, Minn., vice president of the Na- 
tional Canners Association, reviewed the 
findings of a six-year quarter-million 
dollar research, conducted in nine lead- 
ing universities, from which, he stated, 
has been derived “more knowledge about 
the nutrients in canned foods than is 
known about any other type of processed 
foods.” The vitamin and mineral con- 
tents of 42 leading canned items were 
tested in a scientific program which em- 
braced more than 40,000 assays of over 
50,000 different cans of fruits, vegetables 
and fish, he said. The research, spon- 
sored by National Canners Association 
and the Can Manufacturers Institute, 
has shown the way to “improved reten- 
tion of nutritional factors in the process- 
ing and preparation of canned foods.” 
This is important, MeGovern asserted, 
because “people, particularly since the 
war when they were alerted by the nu- 
trition information asked for by the 
arme’ forees, have become conscious of 
the importance of nutrient values rather 
than yuantities as the important thing in 
food consumption. We are learning to 
think of food in terms of the vitamins 
and iinerals they contain, rather than 
in pounds of this or that, that may be 
obtained and consumed. 

“It is therefore the responsibility of 
cannes to provide better foods and at 
the s» ne time cheaper foods so that more 
and :.ore people may have better diets 
and joy better health. 

“C.nned foods have lagged in price 
behin.’ all foods, behind any of the im- 
porta: t foods that make up the Ameri- 
can « et,’”’? Mr. MeGovern stated. 

“Tl is price-wise position of canned 
food: ‘n the over-all picture first became 
apparent in the fall of 1947 when the 
Nati nal Canners Association made a 
Surv. of retail stores in 14 large cities. 
The -tudy revealed that canned vege- 
table. on October 1, 1947, averaged for 
the :,ost part 6 percent less than on 
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October 1, 1946, when many of the OPA 
price ceilings were still being reflected; 
that canned fruits averaged approxi- 
mately the same; and that some items, 
particularly canned citrus, were averag- 
ing 40 percent less in this comparison. 


Since that time, all cost-of-living prices 
have gone up, but canned fruit and vege- 
table prices have continued to lag be- 
hind other food prices, in this general 
increase over prewar prices, he pointed 
out. 

This combination of the position of 
canned foods in the Nation’s economy 
and the science of nutrition Mr. McGov- 
ern construed as an excellent public rela- 
tions opportunity for the canners of the 
Northwest. 

“In this favorable atmosphere our job 
of convincing the public that canned 
foods are a good nutritional buy should 
be an easy one indeed. We are in such 
an excellent and deserving position, our 
story is so meritorious, our selling job 
is an easy one which should not be neg- 
lected. Let us tell the world about it. 
It is too frequently assumed that all you 
need to do is be a good business citizen, 
render a public service in the best in- 
terests of the commonweal and the world 
will know about it and reward you for 
it. Unfortunately this build-a-better 
mousetrap philosophy doesn’t work. 

“We ought to inform the consumers of 
the Nation of the merits, the economy, 
the goodness of canned foods. We ought 
to hammer home the fact that canned 
foods have economy, convenience, nutri- 
tive value and availability.” 


SUGGESTS CENTRAL 
FORWARDING AGENCY 


Although the prospect for sales of the 
current pack of Northwest canned foods 
is good, price resistance to some products 
might prevent a clean-up which would 
otherwise be certain, according to Wat- 
son Rogers, President of the National 


. Food Brokers Association. 


“The advantageous position of quality 
recognition which you have created for 
yourselves is being offset to a certain 
extent by two factors,” Mr. Rogers said. 
“First, by the increase of freight rates, 
and second by the quality packing of 
canners in other areas of products you 
produce. In some fruits where you have 
no basic competition of like products, 
you must still face the competition of 
other fruits, and the increased variety of 
processed desserts now available on 
grocer’s shelves.” 

Discussing the need for maintaining 
consumer acceptance, the speaker said he 
wondered if the growers in the area 
who supplied the raw material for the 
canners were aware of the significance 
of the freight problem which the can- 
ners faced, “We are sure that growers 
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are as much interested as the canners 
in seeing that consumers do not turn to 
substitutes, thereby getting out of the 
habit of using Northwest canned foods,” 
he stated. He showed that the North- 
west region was unlike most other pro- 
ducing regions in that it packed at one 
end of the country and sold it products 
all over the country. 

There was a need, Mr. Rogers said, for 
growers to realize that they were closely 
related to the canners and that they had 
mutual interests. “Growers should real- 
ize that they are a part of the vast team 
of industry units that cooperates to 
bring to the consumer the riches of this 
country’s production.” 

To facilitate distribution to some of 
the smaller markets a central forward- 
ing agency for the area’s canned food 
products would be a valuable develop- 
ment, the broker spokesman added. To 
some degree it would offset the hindrance 
of high freight rates for shipments into 
such areas, he said, pointing out that this 
was one of the few producing areas in 
the country where there was a need for 
such a central assembly point which 
would aid in making certain shipments. 


As an example of the results of the 
kind of teamwork that was essential to 
the industry, the broker spokesman 
pointed to the close working relationship 
that existed between the nation’s can- 
ners and their sales representatives, the 
food brokers. “When you analyze the 
success and failure of firms in the can- 
ning industry you will find that in prac- 
tically all instances, those companies 
which have built for themselves a fine 
reputation for their products through 
the years have worked closely with food 
brokers, and have developed with them. 
These firms have not had to worry about 
hit-or-miss propositions but instead have 
concentrated on creating a long-lasting 
working arrangement which has proved 
completely effective with a minimum of 
misunderstanding.” 


BETTER LABELS 


The continuing work of the canning 
industry to develop better and more in- 
formative labels for consumers was ex- 
plained by the presentation of the motion 
picture prepared by the National Can- 
ners Association. 


The motion picture in color and sound, 
entitled “Better Labels”, told canners 
from Oregon and Washington that the 
more completely the label supplies in- 
formation for shoppers, the greater will 
be the customers’ satisfaction and the 
well-being of both canner and consumer. 


“Labeling is so important to each in- 
dividual canner and distributor that he 
should give his own labels careful study 
remembering to show brand and prod- 
uct prominently for quick shelf identifi- 
cation, descriptive label terms leading 
shoppers to brands they will like, and in- 
formal kitchen talk helping everyone,” 
the motion picture declares. | 
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Determining Costs of 
Tomato Canning 


From Tennessee-Kentucky Canners Association Bulletin, 
December 27, 1948 issued by Secretary Hays Hollar 


Your TOMATO pack is over. Have you figured your profits? 
Or, did you have any profits? Are you in the canning business 
for your health? Because your Daddy was? As a pastime? 
Or, for a profit so you can buy the baby (or the blonde) a new 
pair of shoes? Take a few minutes and answer these questions, 
then put the sheet in your most convenient pocket so you can 
refer to it daily as you make some much needed changes in 
next season’s operations. 


in 1948 from GREEN WRAP ACREAGE. Total cost, deld. 
cases, basis 24/2s. 


Tomatoes purchased in 1948 from your regular canning con- 


Cases). basis 24/28. per case. 


Have you included inbound trucking charges, commission to 
buyers or Agents and “sugar” paid to a few favored growers? 


TOTAL OF ALL TOMATOES PURCHASED 


OP TONS. Total purchase price 
Average cost per SOR 
What was the total pack of tomatoes, basis 24/25...........ccssseseeeeees 
Cases? Cost per case, for raw stock only §.........:ccscsssssssosssessenese 
How many cans, No. 2s, of tomatoes did you salvage from a 


? 
that average? 
ingly low. 


Are you happy about 
Why was your yield or turn out so disappoint- 
Poor quality “top crops”? Slack inspection or re- 


ceiving shed? Hauled from too great a distance? 
than could be processed before spoilage? 


Buy more 


HOW MUCH DOES QUALITY OF RAW STOCK EFFECT 
YOUR PROFITS. Or, should we say losses? If you paid $24.00 
per ton for tomatoes (72¢ per bushel) 633 No. 2 cans packed 
from a ton (19 per Bu.) give you a cost of 91le per case for 
tomatoes. 700 cans per ton (21 per Bu.) is a cost of .823. 800 
cans per ton (24 per Bu.) 72c per case and 866 cans per ton (26 
per Bu.) reduces your cost to .665 per case. Are any of us pay- 
ing as much attention to the quality of raw stock as we should? 
What percentage of our raw stock purchases are actually No, 1 
quality? 


EXPENSE ACCOUNTS 


NOW, let’s list some of your Expense Accounts. 


Total Cost per 
case 
Workmen’s Compensation Insurance.. 
Insurance on Buildings, Stock 
Social Security Taxes and State 
Rent on Closing & Other Machinery.... 
Labor, in Warehouse if kept separate 


To that add the cost, per case, of cans, labels and shipping 
cartons and you have approximately the cost of your tomatoes. 


NEW JUICE TOMATO 


are thick and very large. 


out the dark green overcast at the stem 
end. 


This heavy 


A new tomato which is outstanding for 
juice, catchup, and chili sauce because 
of its good red color will be listed in 
the new seed catalogs. 


The variety has been named “Red 
Jacket” and was developed by the Vege- 
table Crops Division at the New York 
Experiment Station at Geneva. It was 
first introduced in 1947. 


Red Jacket ditfers decidedly trom 
standard tomato varieties. The leaves 
resemble those of the potato plant and 


foliage gives good color to the fruits 
throughout the season. The foliage is 
rather susceptible to leaf diseases, but 
these can be kept under control by fol- 
lowing a correct spray schedule. 


Red Jacket is quite productive, setting 
three to five fruits to the cluster, with 
three to five clusters close to the center 
of the plant. The fruits are large, aver- 
aging 6 ounces, and from the side appear 
oblong and slightly flattened. They are 
solid and firm and when cut show excel- 
lent color and many crosswalls. The un- 
ripe fruits are a good apple green with- 
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Red Jacket follows John Baer closely 
in season and produces a large par’ of 
its crop by mid-September. The © lor, 
flavor, and quality of the variety mate it 
suitable for the home garden, but the 
plants may not be adapted to sta! ng. 
Home gardeners are advised to © 
Red Jacket on a trial basis to dete: nine 
its value for them. For the cannin: in- 
dustry, it has demonstrated high } ‘ld- 
ing ability with large fruits of ;ood 
color well-suited for making into juice or 
catchup. 
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NEW ALL-AMERICAN 
VEGETABLES 


Seven superior new vegetables win 
All-America Selections awards for 1949 
introduction. They are widely recom- 
mended as the finest varieties of their 
kinds and for their purposes so far cre- 
ated. 


Caserta summer squash developed by 
Dr. Lawrence C. Curtis, of the Univer- 
sity of Connecticut experiment station, 
merits the first Gold Medal for vege- 
tables since Straight-Eight cucumber 
won this highest award in 1935. Triumph 
bush lima bean wins the coveted Silver 
Medal and provides the finest quality 
butter beans and more of them. Pre- 
mier Great Lakes lettuce and Pennlake 
lettuce give us heat-resisting, refined 
solid heads to outdo the previous winner, 
Great Lakes, and both these earlier and 
mid-season maturing varieties get Bronze 
Medals. Cherry Belle Radish gets a 
Bronze Medal and gives us the brightest 
red little globes of all-time. Ideal Snowball 
cauliflower makes growing this favorite 
easy and Flagship hybrid sweetcorn pro- 
vides bigger ears on stronger stalks, 
even under adverse weather. Both these 
win Honorable Mentions and they had a 
plenty of competition. 

Seeds may be obtained conveniently 
through any reliable seed house. How- 
ever, seeds should be ordered early, to 
be sure of a supply this first season. 

Caserta squash is of the Italian Coco- 
zelle, summer bush type. Caserta bears 
a week earlier and keeps piling its fruit 
up in the center of the plant for prac- 
tically daily picking. It is light yellow, 
irregularly striped with green, delicious 
and attractive when served the size of a 
fat banana or a cucumber. 


TRIUMPH LIMA 


The South’s favorite butter beans, 


, Youns and tender, now invade the whole 


country with the new Triumph. Com- 
pare’ with Henderson bush lima, it is 
heavier bearing, concentrated for easy 
vicki. g, more beans to the pod and with 
thick, greenish beans instead of being 
flat and white. As fat in proportion to 
size os the thick seeded Fordhook, it has 
its fi.est flavor and sets pods even in 
hot .cather when the large seeded vari- 
tties lrop their blossoms and fail. We 
honor Dr. Roy Magruder and Dr. Robert 
E. W ster, U. S. Bureau of Plant Indus- 
ty, f r this fine breeding achievement. 
Pro’. M. T. Lewis, of Penn State Col- 
lege, ‘s responsible for the two heat- 
tesist ng head lettuce varieties. Premier 
Great Lakes came from a selection out 
of thi: leading Great Lakes variety. It 
Produ es better looking, more solid, 
large. heads, more uniform and refined 
and « week earlier than Great Lakes. 
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AGRICULTURE 


Resistant to tip-burn, with beautifully 
protective outside or wrapper leaves, 
trials produced over ninety percent 
choice marketable heads in summer. 


Pennlake is very strongly resistant to 
heat and tip-burn and makes a smaller, 
very beautiful head, well protected with 
attractive wrapper leaves. It is solid, 
refined and without the prominent mid- 
ribs of Great Lakes, about the same sea- 
son of maturity. 


Cherry Belle Radish is uniform and 
well bred, crisp and firm at all stages. 
It simply doesn’t get pithy and the short 
tops provide attractive little bunches for 
market use. Force it in cold frames for 
very early use and use it in spring and 
fall gardens. It even holds its own in the 
heat. 


CAULIFLOWER 


Switzerland developed for us an easy 
to grow cauliflower, Ideal Snowball. It 
makes beautiful big heads or curds 
which hold for days without ricing or 
granulation. Large and protective leaves 
wrap easily over the curds to blanch 
them and its vigorous growth allows 
even huge heads of refreshing white 
cauliflower in the home garden. 


Sweetcorn is a must in every garden 
large enough for a few rows. Flagship 
is the new winner, with hybrid vigor to 
produce a strong stalk, almost sucker- 
less, to withstand wind. It produces 
large, uniform ears high up, for easy 
hand or machine picking. Its ability 
for heavy yields in adverse weather, cold, 
wet springs and hot, dry summers, 
makes it particularly valuable. Resis- 
tance to ear-worms is remarkable. Flag- 
ship has a very tender skin, sweet deli- 
cious flavor, twelve to sixteen rows of 
golden yellow grains and heavy produc- 
tion for the home garden, fresh market 
or for processing purpose. 


WATER POLLUTION 
CONTROVERSY 


California canners are much interest- 
ed in a proposal of the California Asso- 
ciation of Production Industries that the 
Federal water pollution act be amended 
to clarify its provisions relating to pacts 
between States. The association, headed 
by Herbert C. Davis, comprises twelve 
large industries of the State which have 
waste disposal problems. Insistence of 
the Federal Government on paramount 
jurisdiction involved in the water pollu- 
tion situation and, interpretations of 
Federal employees of the meaning of sev- 
eral provisions of the act, have resulted 
in considerable controversy and, it is 
alleged, is interfering with plans of 
the State of California, 
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PSYCHOLOGY FOR 
FIELDMEN 


By JESSE HUFFINGTON 
Crop Consultant, Continental Can Co. 

You, as fieldman, are your company’s 
representative and your canner’s sales- 
man among farmers. It is your job to 
assure farmers that your company is a 
good, dependable organization with 
which it will be profitable for them to do 
business. 

To accomplish your purpose you 
should not only understand the policies 
of your company but must have a good 
background of agricultural experiences 
and information. A close contact will 
have to be maintained with your rural 
folks in order to understand their prob- 
lems and how to deal with them. 

The following suggestions may be 
helpful in maintaining friendly relations 
with your farmer clients: 

1. Show a real interest in rural people. 

2. Smile. Nobody loves.a grouch, even 
if the road is bad and you had a flat tire 
in getting to the place. 

3. Remember that a farmer’s name is the 
most important word to him in any lan- 
guage. 

4. Encourage your farmer friends to 
talk about themselves, their problems 
and their families. Listen sincerely to 
them. 

5. Use words which the farmer under- 
stands. 

6. Make your farmer friends feel that 
they are important and be sincere about 
it. 

To influence the farmer to contract 
acreage or to improve a practice for 
more satisfactory delivery of raw prod- 
ucts, the following suggestions are of- 
fered: 

1. Begin in a friendly way. Let the 
other fellow “blow his top”, yours is too 
valuable. 

2. Be a good listener. 

3. Be courteous. 

4. Try to see things from the farmer’s 
point of view and be sympathetic to his 
ideas and desires. 

5. Let the grower feel that the idea is 
his own. 

6. Dramatize your ideas. 


FRIENDLY FIELD SERVICE 


Real friendliness to farmers means 
not only acting like “The little dog that 
wags his tail” but going farther. An ap- 
preciation of the agricultural situation, 
organizations and personalities is re- 
quired to put friendliness into action. 
This friendliness and background knowl- 
edge can be cultivated by attending vari- 


(Continued on page 19) 
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TOWMOTOR FILM SHOWS MASS 
HANDLING TECHNIQUES 


An exceptionally informative indus- 
trial sound-movie is now being released 
for showing at groups and meetings by 
the Towmotor Corporation of Cleveland, 
Ohio. With the appropriate title of 
“The OneMan-Gang,” this thirty-minute 
picture takes its audience into the plants 
of a number of leading manufacturers 
to show the exact methods that are being 
employed to make startling reductions in 
the costs of materials handling. 

The many industrial applications in 
“The One-Man-Gang” movie provide a 
most convincing and enlightening review 
of the economic importance of modern 
materials handling equipment. To sup- 
plement the facts and scenes presented 
in the movie, the Towmotor Corporation 
has also prepared a colorful 20-page 
booklet illustrated with typical views 
from the picture. This booklet is pre- 
sented to everyone attending a showing 
of “The One-Man-Gang” and is also 
available on request to the Cleveland Of- 
fice of the Towmotor Corporation. 


WISCONSIN SANITATION 
CONFERENCE 


A Sanitation and Quality Control Con. 
ference for Wisconsin canners will be 
held in the Auditorium of Agricultura) 
Hall on the campus of the University of 
Wisconsin at Madison, on February 22 
beginning at 9:30 A. M. The program 
is being arranged jointly by the Wiscon- 
sin Canners Association Sanitation Com- 
mittee and the university. Through ar- 
rangements made with Professor K. C. 
Weckel, students majoring in food tech- 
nology will demonstrate laboratory tests 
used in quality control. The conference 
is designed primarly for plant superin- 
tendents and other in-plant men respon- 
sible for sanitation and quality control. 
A separate conference for field men will 
be held sometime in March. 


CLOVER FARM HEADQUARTERS 


Representing Clover Farm Stores Cor- 
poration at the Food Trades Convention 
in Atlantic City, New Jersey, January 
11 to 14 will be Grant A. Mason, presi- 
dent and general manager of Clover 
Farm Stores; C. H. Vaughn, vice presi- 
dent in charge of promotion and adver- 
tising; E. A. Cosgrove, vice president in 
charge of field operations and Roger C. 
McCormick, Clover Farm field represen- 
tative. Also attending will be a number 
of Clover Farm wholesale grocer mem- 
bers from throughout the country. Head- 
quarters will be in Suite 916 at the Am- 
bassador Hotel, 
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NEWS AND PERSONALS 


NEW MORRAL COMBINATION 
CORN CUTTER AND 
COMMINUTING MACHINE 


Morral Brothers, Inc., Morral, Ohio, 
well known producers of corn cutting and 
husking machinery, have announced the 
development of a combination Corn 
Cutter and Comminuting Machine that 
greatly facilitates the handling of over- 
mature sweet corn in canning cream style 
corn. The machine requires no more 
floor space than any other style of sweet 
corn cutting machine and can be set in 
line with other cutters in discharging 
the cut and comminuted corn into the 
regular cut corn conveyor. The only 
change necessary in the present set up 
would be an arrangement for sorting out 
the over-matured corn for delivery to the 
machine. 


By using this machine as much as 20 
per cent over-matured corn can be 


New Morral Combination Corn Cutter 
and Comminuting Machine 


canned with fancy cream style corn and 
the result will produce a much better 
color and consistency and the amount of 
commercial starch can be reduced. The 
manufacturer states that the occasional 
yellow kernels sometimes found in can- 
ning sweet corn do not show up after 
passing through this combination ma- 
chine. 

One of the new machines would be re- 
quired for about every five or six of the 
regular cutters used in canning fancy or 
extra standard cream style corn. It per- 
forms just as efficiently in cutting and 
comminuting when fed to full capacity 
as it does when lesser amounts are fed. 
The machine is not harmed when no corn 
at all is passing through it. 


GETS NEW POST 


John E. Conley, hitherto director of 
public relations for McCormick & Co., 
Baltimore packers of food products, has 
been named assistant to president C. P. 
McCormick, 
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PERIN HEADS CONTINENTAL 
SALES 


R. L. Perin, formerly Central Division 
sales manager of Continental Can Com- 
pany, has been named general sales man- 
ager, with responsibility for the sale of 
metal containers in all three domestic 
metal container divisions of the com- 
pany, T. C. Fogarty, vice president in 
charge of sales, has announced. 


R. L. PERIN 


Mr. Perin, a graduate of the Univer- 
sity of Cincinnati, joined Continental in 
1928. After field sales work, he became 
the Cincinnati district sales manager, 
and, in 1942, the Pacific Coast sales man- 
ager. In 1944 he was appointed Central 
Division sales manager. 


In his new capacity as general sales 
manager, Mr. Perin will shortly transfer 
to the company’s head office in New 
York; in the meantime he will make his 
headquarters in Chicago. 


“GENE” FLYNN TO RETIRE 


F. E. “Gene” Flynn, Vice-President 
and Superintendent of the Edgeti-Burn- 
ham Company, retired January | after 
60 years of service with the firm. The 
announcement was made by George A. 
Burnham, President, this week. Mr. 
Flynn began with the firm in June 1889, 
starting out as cherry picker ani even- 
tually ascended to the vice-pres'ency. 
He will be succeeded by Eldor R. Ben- 
nett, Assistant Superintendent, who 
since 1932 has worked up to this »romo- 
tion. Mr. Flynn will remain with the 
firm for a year as Vice-Presidert and 
Director, serving in an advisory ¢apa- 
city. 
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You can’t unscramble eggs, but you ought to see how 


There are hundreds of 
examples of how to 


Mountine Costs 
with FMC 
MODERN MACHINERY 


—in this 260-page FMC Catalog of 
Canning and Packaging Equipment. 
Send for your copy today. 


MANUFACTURERS OF 


58 TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 54 years of 
basket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to control flat 
sour bacteria in tomatoes 
and to lengthen the useful 
life of hampers. 


Write for Full Information 


5/8 Tomato Field Basket 


Flanters Manufacturing Company, Inc. 


Portsmouth Virginia 
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this Machine “Unscrambles” Cans! 


Hew FMC UNSCRAMBLER 


Always first with the machines that speed production, eut 
costs and improve the pack, FMC now presents this latest 
high-production Unscrambler or Can Aligner. It’s purpose 
is to speed up delivery of filled cans to the labeling 
machine or warehouse AND IT DOES. Starting with a jum- 
bled mass of cans, in a few seconds the cans are passing 
up the elevator in orderly, double-row formation— and 
another bottleneck is broken! Just one operator does it all. 


K-403R 


tp ' FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y. 

Bradford, Vt. « Cedarbur Wis. ¢ Lakeland, Fla. (Florida Division) 
San Jose, Calif. Vindoen Barngrover Division) 


YOU ARE INVITED TO VISIT THE 


GAMSE 
LABEL EXHIBIT 


BOOTH 15B 
NATIONAL CANNERS’ CONVENTION 
ATLANTIC CITY JANUARY 14-19 


IN ATTENDANCE 


WILLIAM | A. GISSEL 


HERMAN GAMSE 


GAMSE LITHOGRAPHING CO., INC., 


GAMSE BUILDING 
BALTIMORE 2, MARYLAND 
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NEWS — PERSONALS 


PICKLE PACKERS PROGRAM 


National Pickle Week, May 20-28, will 
be the main topic of discussion at the 
annual mid-winter meeting of the Na- 
tional Pickle Packers Association to be 
held January 14 at the Roosevelt Hotel 
in New York. 


Featured speakers on the day’s pro- 
gram will include Alex Rogers, ad di- 
rector of Libby, McNeill and Libby and 
R. F. Herr, marketing division of H. J. 
Heinz & Co. Both Rogers and Herr will 
outline the importance of following 
through on all aspects of National Pickle 
Week so that retailers will be provided 
utmost assistance during the pickle pro- 
motion. 


The National Pickle Week retail dis- 
play kit will be unveiled during the meet- 
ing. The kit, which is to be offered free 
to retailers, includes colorful yellow, 
green, and black display pieces, adver- 
tising mats for grocers and a four-page 
promotional bulletin outlining the power- 
ful national promotion backing retail 
pickle merchandising during the cam- 
paign. 

A panel discussion of national affairs 
will also be conducted by Dan Forbes, 
NPPA counsel, Washington, D. C., John 
A. Miller of Brown-Miller Company, 
New Orleans; and Edward Guggen- 
heimer of Bloch & Guggenheimer, Inc., 

During the Fellowship Luncheon, Jo- 
seph F. Leopold of Dallas, Texas and 
a representative of the National Tax 
Equality Association, will address the 
picklers on “Tax Equalization!” 


CANNED POULTRY 


Larger quantities of poultry were 
canned or used in canning during Novem- 
ber than a year ago, the Bureau of Agri- 
cultural Economics reports. Poultry 
canned or used in canning during Novem- 
ber totaled 12,546,000 pounds, compared 
with 8,723,000 pounds during November 
last year, an increase of 44%. The 
quantity canned or used in canning dur- 
ing the first 11 months of 1948 totaled 
135,016,000 pounds, compared with 78,- 
229,000 pounds during the same period 
last year—an increase of 73%. 


AHF CHANGES 


American Home Foods announces the 
appointment of James M. Charlton as 
regional manager at Chicago, succeeding 
Howard McCully, resigned. Mr. Charl- 
ton was previously district manager at 
Philadelphia for AHF and has been suc- 
ceeded in that post by Charles V. Wat- 
son. 

Arthur V. Mountrey, previously dis- 
trict supervisor for American Home at 
New York, has been promoted to district 
manager for the company at Pittsburgh. 
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LIBBY APPOINTMENTS 


Libby, McNeill & Libby has announced 
the election of Alfred J. Hoefer as di- 
rector and A. O. Verbeke as vice presi- 
dent, filling vacancies caused by the re- 
cent death of Scott A. Holman. 

Mr. Hoefer has been with the company 
24 years, starting as an accountant in 
the company’s western division office, lo- 
cated in San Francisco. He served suc- 
cessively as head of the division’s statis- 
tical department, head of its accounting 
department and, from 1942 to 1946, was 
office manager. From this post he was 
elected comptroller and transferred to 
Libby’s general offices in Chicago. He 
continues as comptroller. 

Mr. Verbeke came to the company as 
a salesman in 1928, becoming New Or- 
leans manager of exports in 1930. He 
spent the next ten years in managerial 
capacities with affiliated companies in 
Puerto Rico and Belgium. He returned 
to the United States in 1940 and for sev- 
eral years handled special assignments 
of an executive nature. Appointed Libby’s 
export manager in 1946, he now leaves 
the export division to assume his duties 
as vice president in charge of the canned 
meats, beef purchasing, eastern vegetable 
and citrus departments. 


Lyman J. Stuart, associated with the 
company since 1929, and since 1946 As- 
sistant Manager of the Export Division, 
succeeds Mr. Verbeke as Manager of the 
Export Division. 


DE VOE ELECTED GAIR V-P 


Raymond F. DeVoe has been elected 
a Vice-President of the Robert Gair 
Company, Inc., New York manufacturers 
of folding cartons and containers: He 
took office on January 1. 


DISTRIBUTORS NEWS 
IN SALES POST 


Kenneth Savidge, formerly with the 
frozen food division of Ashenfelter & 
Morrow, Inc., New York brokers, has 
been named eastern division manager for 
Vacuum Food Corp., processors of froz- 
en orange juice concentrate. 


BUYS JOBBING BUSINESS 


Hartley Grocery Co., Columbia, S. C. 
wholesale grocers, have purchased the 
wholesale grocery business of J. H. Sud- 
duth, Spartanburg, S. C. 


WHOLESALER CHARTERED 


C. J. Horner Co. Inc., Hot Springs, 
Ark., has been chartered to operate a 
wholesale grocery business. C. J. Horn- 
er, Jr., was named as resident agent. 


ORGANIZES COMPANY 


Timberlake Grocery Co. Inc., has been 
organized at Macon, Ga., with initial 
capital of $150,000, to conduct a whole- 
sale grocery business. Incorporators in- 
clude J. B. Timberlake, J. B. Timber- 
lake, Jr., and G. H. Jones. 


TOLEDO BROKERS ELECT 


At a recent meeting of the Toledo 
Food Brokers Association the following 
officers were elected: G. M. Dailey, G. M. 
Dailey Co., President; Clarence Klag, 
Clarence A. Klag Company, Vice-Presi- 
dent; Nelson LaBine, LaBine Brokerage 
Company, Secretary-Treasurer. 


1948 TOMATO JUICE PACK 
Compiled by N.C.A. Division of Statistics 


cans. 


Cans per 1947 1948 

case cases cases 
No. 300 (incl. all 300 cans from 407 to 412).... 48 304,468 1,803,547 
24 4,642,564 5,710,613 
No. 2 Cyl. (incl. all 307 cans from 505 to 513) 24 84,235 73,157 
No. 3 Cyl. (incl. 404 cans from 615 to 708).... 12 7,585,285 11,976,405 
6 1,114,904 988,312 
Miscellaneous tin and 1,854,379 2,397,214 


The above report is a summary of all canners known to have packed toma'\o 
juice in 1948, together with estimates for nine firms not reporting. This ?- 
port includes tomato juice and tomato juice cocktail. 
laneous figure of 2,397,214 cases are 590,855 cases of 5-6 ounce (individua!) 
This represents the pack in this size can outside of California. 


Included in the miscc!- 
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Units that Perform to 


KOOK- MORE STANDARDS 


Kook-More Koils are used as heating 
elements in Langsenkamp Stainless Steel 
Units for the cookroom, hot-break proces- 
sing, and continuous juice heating. In 
design, materials, construction, and com- 
plementary equipment these complete units 
measure up to the superiority of Kook-More 


Koil performance. Vari- 


ous units available in a 
| f cities. 


ic range of standard capa- 


% Consult the Langsenkamp 
j | Catalog for information on 
i || complete line of modern pro- 
|| duction units for tomato pro- 
‘| ducts, pumpkin, and other 
fruit and vegetable products. 
Or write. 


These units are com- 
plete for service and 
ready to connect into a] 
lines 


F. H. LANGSENKAMP COMPANY 
227-235 East South Street, INDIANAPOLIS 4, INDIANA 
REPRESENTATIVES 


West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
* Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th Ave., 
Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, Utah * 
Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. * Tri-States: TOM 
McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: BROGDEX COMPANY, P. O. Box 512, 
McAllen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada * 
India: GLADWYN & CO., Powvala Building, 251 Hornby Road, Fort, Bombay. 


ACRAPHED 


IEDMONT LABEL co INC. 


LITHOCRAPHERS 


EDFORD VIRCINIA 
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THEIR USE ASSURES A LARGER 
PROFIT FOR THE CANNER AND 
FREEZER BECAUSE THEY 
THRESH PEAS AND LIMA BEANS 
MORE EFFICIENTLY AND PER- 
MIT PACKS OF BETTER 
QUALITY. 


DURING THE 1948 SEASON, 4047 
OF THESE VINERS TOOK AN 
INCREASINGLY IMPORTANT 
PART IN THE PRODUCTION OF 


CANNED AND FROZEN PEAS AND 
LIMA BEANS. 


USE—TO IMPROVE QUALITY, 
INCREASE PROFIT AND MEET 
COMPETITIVE CONDITIONS 


F R A K Dil: 


Hulling 
Established 1886 


KREWAUNEE 


incorporated 1924 
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WEEKLY REVIEW 


Citrus Continues To Strengthen — Conces- 

sions On California Fruits—Tomatoes Firm 

—Little Activity On Corn—tLower Prices 
On Spinach. 


CITRUS—What with freezing weath- 
er in the citrus belt and downward re- 
vision on many canned fruits, California 
this week, held the spotlight in the can- 
ned foods markets of the country. Tem- 
peratures reached an all-time low of 19 
degrees in the heart of the citrus belt of 
Southern California, bringing an esti- 
mated crop loss in the neighborhood of 
$20,000,000. Many of the major citrus 
canners of Florida have withdrawn from 
the market until the full extent of dam- 
ages is known. Prices received at this 
office reflected the continued upward 
trend with orange juice up to 37c for 
individual; 80c to 82%c for No. 2; 
$1.771%4-$1.80 for 46 ounce and $3.55 for 
10’s. Blended commanded 37c, 75c, $1.70 
and $3.40 respectively, while grapefruit 
juice was offered for 37c, 70-72 $1.60- 
$1.65, and $3.20 to $3.30. Texas can- 
ners offered the latter for 70c to 724c 
for 2’s, $1.55-$1.60 for 46 ounce, and 
$3.00 to $3.10 for 10’s. 


CALIFORNIA FRUITS — Prices on 
California fruits are for the moment un- 
settled as new price lists with generally 
downward revisions continue to make 
their appearance. On fruit cocktail prices 
are generally around $2.25 and $3.69 for 
No. 1 T and No. 2% respectively in the 
fancy grade. 2%’s choice range from 
$3.20 to $3.50. Fancy cling peaches are 
offered up to $2.85 for halves and $2.87% 
for sliced, while standards have devel- 
oped a much larger than normal differen- 
tial between sliced and halves. The form- 
er are offered at $2.45 and the latter at 
$2.20. Standard 2% pears were also of- 
fered at a reduction, $3.5744 as compared 
to a former price of $3.75. Whole peeled 
apricots 300’s were quoted at $1.40 com- 
pared to a former price of $1.50; 10’s 
were off 30c from $8.90 to $8.60. Whole 
unpeeled dropped from $1.25 to $1.15 for 
300’s, while 2%4’s were reduced from 
$1.921%4 to $1.67%4 and 10’s from $7.50 
to $7.30. 


TOMATOES—As had been expected, 
tomatoes reflected the strength of their 
statistical position at the close of inven- 
tory taking. In the Tri-States stand- 
ards were quoted at 92'%4c, $1.30-$1.40, 
$2.00, and 7.25 to $7.50 for 1’s, 2’s, 214’s 
and 10’s respectively, while extra stand- 
ards moved at $1.00, $1.65, $2.25 and 
$7.75 respectively. Standard 2’s in the 
Mid-West generally commanded $1.35 
with extra standards at $1.65. Movement 
was reported as steady but in small lots. 
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MARKET NEWS 


CORN —The fancy grade remains 
strong and in demand with fancy whole 
kernel golden commanding $1.75 in both 
the East and Mid-West with No. 10’s 
ranging from $9.25 to $9.50. $1.45 is 
asked for extra standards in the East 
and $9.00 for No. 10’s with standards 
holding at $1.25 and $8.25 respectively. 
Several canners in the Mid-West have 
reduced prices on the extra standard and 
standard grades in an effort to move 
what appears to be overly large holdings 
of these grades. These operators quote 
$1.30 and $8.25 for extra standards and 
$1.20 and $7.75 for standards. Fancy 
cream style golden is quoted in the East 
at $1.60 and $8.50 with extra standards 
at $1.42% and $8.00 and standards at 
$1.25 and $7.50. Fancy prices are about 
the same in the Mid-West with extra 
standards quoted at $125 and $8.00- 
$8.25 and standards at $1.15 and $7.50. 


SPINACH—Low prices obtaining in 
Texas have had a bearish effect on Ozark 
prices which have generally been reduc- 
ed to meet the competition in Texas at 
$1.15, $1.55-$1.60, and $5.50-$6.00 for 
2’s, 2%’s and 10’s. Maryland canners 
are meeting fair interest at prices of 
$1.40, $1.80 and $6.25-$6.50, while Cali- 
fornia canners quote $1.25-$1.30, $1.65 
and $5.50. 


OTHER VEGETABLES—Interest in 
peas is confined strictly to replacement 
orders. Beans are holding well and in 
good position. Extra standard cuts are 
moving in the Tri-States at $1.40-$1.50 
with 10’s at $7.25-$7.50, while fancy 
french sliced command $1.55-$1.60 for 
2’s and $8.00-$8.25 for 10’s. 


NEW YORK MARKET 


Canners Expected To Carry The Load—To- 

matoes Strengthen—Peas Inactive—Offer- 

ing Of Green Beans Short — Demand For 

Corn Lags—lInterest In Southern Spinach— 

Citrus Canners Withdrawn Generally—Fruit 

Cocktail Lower—Maine Sardines Advance— 
Salmon & Tuna Dull. 


By “New York Stater” 
New York, Jan. 7, 1949 


THE SITUATION—The opening week 
in the new year was marked by a 
downward revision in canned fruit prices 
named by a leading California canner, 
the reductions affecting principally those 
items which have moved only sluggishly 
during the past few months. On the bull- 
ish side of the market, canned citrus 
values were again trending upwards, and 
tomatoes were also looking a little better. 
New business was not active during the 
week. 


THE OUTLOOK — Traders expect 
that canners and distributors, after pre- 
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liminary talks during the Atlantic 
City meetings next week, will get to- 
gether in some deals that will move fair 
blocks of carryover 1948 packs from can- 
ners’ hands. In general, however, it is 
not believed that rank-and-file distribu- 
tors will take hold of the canned food 
market in any substantial way, prefer- 
ring rather to make small replacement 
purchases as needed, and thus leaving to 
the canner the burden of carrying the 
inventories. Just what such a policy can 
mean in affecting the financing of 1949 
canned foods packs, of course, is readily 
apparent. 


TOMATOES—While the market has 
not as yet crystallized, pricewise, south- 
ern tomato canners are showing definite. 
ly stronger price views on their holdings 
now that the new year has gotten under 
way. Off-priced offerings during the 
closing days of December were gener- 
ally attributed to a few holders anxious 
to bolster their year-end cash position, 
and with this pressure removed tomato 
prices are expected to reflect more ade- 
quately current market conditions. Stan- 
dard 2s are generally listed at $1.30, 
f.o.b. canneries, with 2%s $1.95 to $2.00. 
Spot California standards were offered 
in a limited way ex warehouse here dur- 
ing the week at $2.10 for 2%s. 


PEAS—Buyers are not taking hold of 
the pea market and apparently year-end 
inventory reports indicated adequate 
supplies for current and nearby require- 
ments. Meanwhile, southern canners 
are offering standard ungraded Alaskas 
as low as 87% cents for 2s, with stan- 
dard 4-sieve at 90 cents and 3-sieve at 
$1.05. On fancy sweets, southern can- 
ners quote 3-sieve at $1.60, with ungrad- 
ed at $1.50, while some extra standard 
3-sieve sweets are reported at $1.40. 


BEANS—Offerings of green beans re- 
main on the short side, and buyers are 
interested in small lots for replacement 
requirements right along. Packers are 
quoting standard round pod cut green at 
$1.25, with flat cut 5 cents under that 
figure. On extra standards, round pod 
cut list at a minimum of $1.40, with 
fancy French style at $1.55. Limited of- 
ferings of southern pack wax beans are 
reported at $1.30 for standards and $1.40 
for extra standards. 


OTHER VEGETABLES — Corn de- 
mand continues to lag, with prices show- 
ing no change. New York canners are 
offering new pack carrots in a limited 
way on 10s, with fancy quartered and 
fancy whole (50 cut) at $6.00 and fancy 
whole 70-cut at $6.50, f.o.b. canneries. 
Some interest is developing in spinach 
offerings, with southern canners quoting 
2s at $1.40, 2%s at $1.80-$1.85, and 10s 
at $6.25-$6.50, f.o.b. canneries. Higher 
freight rates covering packs from other 
sections of the country, notably the Pa- 
cific Coast, will stimulate buyer interest 
here in eastern packs this season. 
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SITRUS — Florida canners generally 
withdrew on new pack canned citrus of- 
ferings late in the week, pending further 
information from California as to the 
extent of the freeze damage to that 
state’s citrus crops. Prior to the with- 
drawal, canners had further advanced 
their prices on juices, bringing the mar- 
ket for grapefruit juice 2s up to 70 cents 
for unsweetened and 72% cents for 
sweetened, while orange juice was held 
at 80 and 82% cents. 


CALIFORNIA FRUITS — Year - end 
price readjustments have brought lower 
values on a number of California canned 
fruit items. Independent packers at the 
close of the year cut fruit cocktail quota- 
tions, bringing 1 talls down to $2.07% 
and 2%s at $3.40, both for choice quality, 
f.o.b. canneries. Reductions were made 
in an effort to cut into the fairly sub- 
stantial carryovers held by many pack- 
ers. This action was followed this week 
by reductions on a number of lines by 
one prominent California canner dis- 
tributing his packs under a nationally- 
advertised label. Affected in this list of 
reductions were fruit cocktail, fruits-for 
salad, cling peaches, apricots, prune 
plums, boysenberries, and blackberries. 
These reductions, as a matter of course, 
will probably be paralleled by readjust- 
ments in the schedules of competitive 
packers. The cuts, in effect, mean the 
absorption of at least part of the in- 
creased freight rates to consuming mar- 
kets by the canner. 


SARDINES — Some Maine canners 
have advanced their price to $9.00 per 
case, but other packers continue to offer 
keyless oil quarters and keyless mustard 
quarters at $8.50, with keyless mustard 
*%4s at $8.00, f.o.b. canneries. The market 
on new pack continues to drag on the 
Coast and the trade here is of the belief 
that no substantial recovery in eastern 
sardine prices will be witnessed until the 


California market takes on greater firm- 
ness. 


OTHER FISH—The beginning of the 
new year has not brought with it any 
rea! buying interest in salmon, but it is 
ex} ected that some activity on this line 
wil’ develop during the Atlantic City 
me tings. Distributors here have not 
bee: active salmon buyers in recent 
mo ths, but will have to anticipate Lent- 
en -equirements to some extent. While 
the trade is of the belief that salmon 
pries are too high for the average con- 
sun er, the current statistical position on 
the Coast, and the outlook for 1949 pack 
ope ations, does not indicate any appreci- 
abl. price weakening in prospect. Tuna 
den and has also been lagging in the local 
ma ket during the week, with coast quo- 
tat os remaining unchanged and buyers 
rat er finicky as to inspection of samples 
on ome of the low-priced offerings which 
hay. been reported recently. 
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HAWAIIAN PINE SALES 


The Hawaiian Pineapple Company, 
Ltd., Honolulu, T. H., reports sales for 
the second quarter of the fiscal year, 
ended November 30, at $11,180,256, 
against $5,342,730 in the like quarter of 
1947. Sales amounted to $16,536,181 in 
the first quarter of the present fiscal 
year. 


WEIMER PLANT BURNS 


The plant of the Weimer Canning 
Company, North Manchester, Indiana, 
was destroyed by fire on Christmas 
night. Both the plant and stock were a 
total loss. The firm packed corn com- 
mercially and did custom canning of 
corn, tomatoes, peas beans and practic- 
ally all vegetables. No plans have yet 


been made for rebuilding. 
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MARKET NEWS 


CHICAGO MARKET 


Buying On Turnover Basis—Fruits Revised 
Downward—Also Spinach—Citrus Continue 
Strong. 


By “Midwest” 


Chicago, Ill., Jan. 6, 1949 


THE MARKET—Business in general 
at the wholesale level in the Chicago 
market this week is rather slow in view 
of the fact that several of the houses 
here are not engaging in any buying at 
all while they get their inventory taking 
out of the way, and in general buyers 
are still inclined to the belief that it is 
going to pay them dividends to main- 
tain their buying policy of the past six 
months, buying all items strictly on a 
turnover basis, and allowing no stock 
over approximately thirty days to ac- 
cumulate. The general attitude of most 
of the buyers here is that food prices 
taken as a whole will probably show de- 
clines in the next six months. This, 
however, does not mean that the major- 
ity of them feel that canned goods are in 
for any substantial drop, as most of 
them realize that canned goods have been 
inflated less than other items in the food 
field, and also that costs on next season’s 
production are going to be up again, 
which should operate against any really 
sharp reduction in prices. There are a 
few soft spots showing up, but even in 
these, the declines are not drastic. As a 
general thing, these buyers here are 
looking forward to a fairly steady busi- 
ness on canned goods throughout the rest 
of the season, and they anticipate the 
market to be reasonably stable pricewise 
on most items. 


CALIFORNIA FRUITS—The biggest 
news of the week here is an announce- 
ment on the part of one of the advertised 
brands of California products, selling 
under their own label, of some new 
prices on various items of California 
fruits, which has caused considerable 
comment around the trade. No. 2% 
choice halves peaches are offered at $2.20 
per dozen, with No. 2% choice sliced at 
$2.45 per dozen and No. 2% fruit cock- 
tail at $3.20, with No. 2% whole peeled 
choice apricots at $2.35. No. 2% choice 
whole unpeeled apricots at $1.67%4, and 
No. 300 choice fruits for salad at about 
$2.20. This, of course, follows the lead 
of one of the other advertised brands 
which reduced prices on fruit cocktail 
approximately 35c a dozen on No. 2% 
about a week ago. Such a move on the 
item of fruit cocktail is not entirely un- 
expected as it is well known and has 
been reported in these columns a number 
of times that fruit cocktail has definitely 
not moved as well as it should, and re- 
cent statistical releases from California 
have borne out this statement. There- 
fore, it is only logical that some price 
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reduction should occur to attempt to 
bring the movement at the retail level 
back to normal. It is also being noted 
that most of the reductions currently 
being announced in the fruit line are on 
the No. 2% size, and this also is not too 
unexpected as a trend away from the 2% 
has been noted here for the past year. 
It looks very much at the moment as if 
the trend to smaller size containers is to 
become a permanent fixture. On the 
other hand there are a number of items 
in peaches which are well sold up, par- 
ticularly the smaller containers of sliced, 
and sales for private labels by indepen- 
dents have been made at around $1.65 
for No. 1 tall sliced and have been rea- 
sonably hard to find. For the moment the 
trade is waiting to see what the outcome 
of these price changes will be, and it is 
not believed that any substantial rush 
to buy on the naming of these low prices 
has occurred. 


SPINACH—Quite a number of can- 
ners in Texas have now named prices of 
$1.15 on No. 2 and $1.55 on No. 2% on 
new pack spinach out of Texas, and this 
pressure has brought about quite a few 
reductions into line from the Ozark area, 
and these quotations are now fairly gen- 
eral from that vicinity also. Prices on 
No. 10 vary a little more, running from 
around $5.50 to around $6.00, depending 
upon the individual canner. Volume is 
still fair and the movement from the 
wholesalers here in town is reported to 
be satisfactory. The quality of the pres- 
ent packing is reported to be excellent, 
both from Texas and from the Ozark 
districts. 


CITRUS JUICES—The citrus market 
continues to maintain its strength, and 
sales of 46 oz. blended juice have been 
reported here as high as $1.75 this week. 
Quotations on orange juice run. any- 
where from the low of $1.70 to a high of 
$1.85. Grapefruit juice is around $1.55, 
both from Texas and from Florida. The 
trade here apparently are commencing 
to place some confidence in this market 
as some orders are being placed, al- 
though no deviations from the turnover 
policy are, as yet, evident in the citrus 
field. 


CALIFORNIA MARKET 


Await Shipping Instructions — Downward 

Revisions On Cocktail—Apricots In Trouble 

—1948 Orange Juice Sold Out—Good De- 

mand For Carrots — Peas Inactive — Cold 

Hits Spinach—Salmon Quiet—Tuna Pack 
Dropping Off. 


By “Berkeley” 


Berkeley, Calif., Jan. 6, 1949 


THE SITUATION—The new year 
finds California canners with a larger 
percentage of last year’s pack in their 
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possession than in a long time but this 
is creating no real uneasiness. A con- 
siderable part of their holdings has been 
sold and but awaits shipping instruc- 
tions, and there are indications that 
these will be forthcoming shortly. It is 
known that inventories of wholesalers 
and chain grocers are smaller than usual 
and it is reasonable to expect that these 
will now be built up. The feeling here 
is that price adjustments have largely 
been made and that changes from now 
on will be few and minor. 


COCKTAIL — The uneasiness in the 
market for fruit cocktail that began in 
the fall, when it was seen that the pack 
would be a record-breaking one, has sub- 
sided somewhat, but not before some of 
the larger canners revised lists down- 
ward on some of the more important 
items in the list. The revision movement 
got under way early in December and 
late in the month it became quite gen- 
eral. A leading canner reduced prices 
on its featured brand from $3.95 to $3.60 
a dozen for No. 2%s and from $2.45 to 
$2.25 for No. 303. The formal opening 
prices are regarded as having been in 
step with costs, but it is acknowledged 
that the movement to date has scarcely 
been up to expectations. 


FRUITS — The demand for cling 
peaches has been one of the outstanding 
features of the season to date and some 
items in the list are quite difficult to lo- 
cate. These are largely in sliced and in 
the small size containers. Freestones, 
which have a following of their own, are 
moving off fairly well at opening prices. 
Apricots continue in rather restricted de- 
mand, with the effects of the huge pack 
of 1946 still in evidence. It is estimated 
that more than 12 per cent of the 1948 
crop of this fruit went unharvested, with 
many growers raising the crop at a loss. 
Before the war California dried about 
70 per cent of its crop and exported half 
of this to Europe. Today the European 
market is closed and the immediate fu- 
ture for this fruit is not bright. Grade 
for grade, prices on canned apricots and 
cling peaches are almost identical. Fancy 
No. 2% apricots are to be had at $2.75 
and that is the price asked by most can- 
ners for cling peaches. Sales of choice 
apricots have been made at around $2.50 
and there are no reports of sales of «ing 
peaches at quite as low a price. In many 
seasons apricots have sold at higher 
prices than peaches. 


ORANGE JUICE—The 1948 pac! of 
California orange juice has just a out 
been disposed of, with the output around 
50 per cent of that of the previous y:ar. 
The crop of Valencias ran to small s:2¢s, 
but the market for the fresh fruit was 
good, at prices juice canners could not 
afford to meet. Most offerings of crus 
juice, whether of California or Flo: ida 
pack, seem to have been withdrawn, ow- 
ing to the cold weather scare. Frost has 
hit some California districts, but the ex- 
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tent of the damage is not yet known. 
The last offerings of Florida pack grape- 
fruit juice was at $1.60-$1.65 for 46 oz. 


CARROTS—tThere is a good demand 
for Pacific coast carrots, but the ex- 
pected pack has not been made in some 
districts. In the Pacific Northwest, rains 
and cold weather has cut down materially 
on the tonnage handled. Prices are $1.10 
for No. 2s and $4.75 to $5.00 for No. 10s. 


PEAS — Peas are not active in this 
market, with some shading of prices on 
the lower grades. Fancy seems well sold 
up, and are in the best shape. String 
beans are largely out of first hands, with 
some canners not having a case on hand. 


SPINACH—Cold weather has hit the 
California spinach crop and winter pack 
will be much below expectations. Some 
canners who felt they were quite con- 
servative in booking early orders are able 
to make but about 50 per cent deliveries. 
The latest sales reported were at $1.65 
for No. 2%s and $5.50 for No. 10s. Re- 
sales of No. 10s have been reported at 
$6.00. 


SALMON—The canned salmon market 
has been very quiet, with some canners 
making special efforts to get shipments 
to the trade before the end of the year. 


Shipments were delayed for a time by 
the maritime strike. Alaska reds are 
offered at $27.00, pinks at $23.00 and 
chums at $19.00, but only an occasional 
sale is reported. Buyers have been 
watching the trend downward in tuna 
and California sardine prices and are 
not anxious to stock up on salmon. Fancy 
light meat tuna halves are offered in the 
Los Angeles market at $16.25 and $16.50, 
and sardines are to be had at $8.00 for 
1-lb. ovals. Sales of No. 1 tall sardines 
have been made at $6.00. 


TUNA—tThe pack of tuna has been 
dropping off a little of late, the output 
of all sizes in California having been 
but 251,072 cases in November, as com- 
pared with 516,926 cases in October. The 
pack of mackerel also dropped off as the 
year approached an end. It was 60,598 
cases in November, while in October it 
totaled 140,708 cases. 


PUSHING CATSUP 


California Packing Corporation will 
again conduct a strong advertising cam- 
paign pushing its Del Monte brand of 
Catsup and using color Ads. in Colliers, 
Look and Saturday Evening Post for the 
next three months. 


GULF STATES MARKET 


Production And Holdings Of Shrimp, Oysters 
And Hard Crabs—An Experiment of 
50 Years Ago. 


By “Bayou” 
Mobile, Ala., Jan. 6, 1949 


SHRIMP—tThe week ending December 
24, 1948 showed an increase of 1,229 bar- 
rels shrimp in this section over the pre- 
vious week, as 6,146 barrels were pro- 
duced the week ending December 24, 
1948 and 4,917 barrels the previous 
week. Production increased in Missis- 
sippi and Texas, but decreased in Flor- 
ida, Alabama and Louisiana. 

Notwithstanding that more shrimp 
were produced the week ending Decem- 
ber 24 than the previous week, yet the 
canneries received 1,573 less barrels of 
shrimp and the amounts were 1,329 bar- 
rels week of December 24 and 2,902 bar- 
rels the previous week. 

Landings of shrimp for the week end- 
ing December 24, 1948 were as follows: 

Louisiana 3,819 barrels, including 
1,102 barrels for canning; Mississippi 
779 barrels, including 307 barrels for 
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canning; Alabama 195 barrels; Florida 
(Gulf area) 251 barrels and Texas 1,102 
barrels. 


Not many large shrimp are available 
and the sizes are mostly medium with 
small shrimp mixed. 


Cold storage holdings of frozen shrimp 
decreased 451,400 pounds two weeks ago 
and were approximately 690,750 pounds 
more that four weeks ago. Total holdings 
were approximately 1,482,320 pounds 
less than one year ago. 


During the week, there were seven 
cars of frozen shrimp shipped from this 
section: one car Mississippi to New 
York; one car Louisiana to California; 
three cars Texas to Texas; one car 
Texas to Michigan and one car Texas to 
Massachusetts. 


The 21 canneries in Louisiana, Missis- 
sippi and Alabama reported 3,692 stand- 
ard cases shrimp having been canned 
during the week ending December 25, 
1948, which brought the pack for the sea- 
son to 345,004 standard cases. 


OYSTERS—tThe weather is freakish. 
We have one or two days that are fair 
and cold, then it clouds up and is warm 
for another couple days and then it rains 
for a change, only to rotate back to the 
cold and fair days. 


There are 19 plants canning oysters in 
Louisiana, Mississippi and Alabama and 
they received 10,495 barrels oysters the 
week ending December 24, 1948, which 
enabled them to turn out a pack of 3,512 
standard cases of oysters, thus bringing 
the pack for the season to 13,569 stand- 
ard cases. The oyster pack has been 
moving in low gear but it is expected to 
get well under way shortly. 


Landings of oysters for the week end- 
ing December 24, 1948 were as follows: 


Louisiana 13,936 barrels, including 
3,162 barrels for canning; Mississippi 
7,369 barrels, all for canning; Alabama 
845 barrels and Florida (Gulf area) 
2,064 barrels. 


HARD CRABS — Production of hard 
crabs in Louisiana decreased 24,080 
pounds the week ending December 24, 
1948 from the previous week, as 33,800 
pounds were produced December 24 and 
57,880 pounds the previous week. 


No other area in this section is report- 
ing hard crab production, so the others 
must have discontinued producing hard 
crabs. 


“AN EXPERIMENT OF FIFTY 
YEARS AGO”—An article with the 
above caption appeared in the Fish and 
Wildlife Service which shows the im- 
portance of icing or refrigerating fish 
and seafood as soon as possible after it 
is caught or taken out of the water. 


It brings out the very strong point 
that if the industry neglects the proper 
care and handling of fish or seafood 
when first caught that there is nothing 
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that can be done afterwards to improve 
or restore its quality. 


The article follows: 


“The current interest in improved 
methods of shipping fish is nothing new. 
An article in 1899 by the U. S. Commis- 
sion of Fish and Fisheries, predecessor 
of the Fish and Wildlife Service, con- 
tains the following statement: 


“Mr. E. LeClair, of the Baltimore 
Packing and Cold Storage Company, of 
Minneapolis, Minn., in writing on this 
subject, states: 


“While at Lake of the Woods four 
years ago, during the month of July, 
when the weather was warm, the writer 
took two boxes in the boat; one of the 
boxes filled with fish as soon as they 
were taken out of the nets, without ice; 
the other contained about the same quan- 
tity of the same kind of fish, which were 
immediately iced, while they were yet 
alive, and a test was made as to the 
keeping qualities of the two. As soon 
as the boat reached the fish-house where 
the fish were dressed, the un-iced fish 
were immediately iced after having the 
inards and gills removed, and the fish 
that had been iced in the box were also 
dressed and treated in the same way as 
the other un-iced fish were.” 


“The fish that were not iced when 
taken out of the nets became unfit for 
human food in six days, and the fish that 
had been promptly iced were kept in the 
shanty for two weeks and then shipped 
from Lake of the Woods here (Minne- 
apolis, a distance of 600 miles, in a re- 
frigerator car, the boxes marked; and 
when the fish arrived they were found to 
be in good condition, and we reshipped 
the same fish to Butte, Mont., and never 
had any complaint of them. The time 
that elapsed from the time that the fish 
were taken out of the water until they 
were iced in the fish-house was two hours 
and ten minutes, but the weather and 
water were warm. It therefore is evi- 
dent that the greater care exercised at 
the originating point as to the proper 
icing of fish, the better will be the re- 
sult.” 


“Apparently, even in those days, in- 
ventive and progressive fish dealers were 
experimenting with the better preserva- 
tion of fish. Doubtless, they would be 
amazed if they could witness the ad- 
vances that have been made in the trans- 
portation and refrigeration of fish. Prob- 
ably the great development of frozen 
fish distribution would be most surpris- 
ing. Such movements as the carloads 
of frozen halibut crossing the country 
from West to East, and the straight 
truckloads of frozen fish and fillets going 
as far as the Mountain States from both 
coasts, would be new to them. However, 
they might be equally surprised at how 
little change there has been in the com- 
mon wooden shipping box and in the re- 
frigerator car in general use.” 
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GROCERS TO STAGE FOOD 
DISTRIBUTION SHOW 


The first national show to be devoted 
to all phases of the food distribution 
field, both in terms of products as well 
as supporting services, will be held at 
the St. Louis Auditorium, St. Louis, Mo., 
May 30-June 1, inclusive, under the 
sponsorship of the United States Whole- 
sale Grocers Association, it is announced 
by Harold O. Smith, Jr., executive vice- 
president. The show, titled Food Dis- 
tribution Exposition, will be held concur- 
rently with the association’s annual con- 
vention. 


“It is reliably estimated that the 
American public last year paid more 
than forty billions of dollars at the retail 
level for food and allied products,” Mr. 
Smith says. “This represented by a wide 
margin the largest single item in con- 
sumer expenditures. Members of the 
trade are alert to the need for improved 
methods and equipment for lowering 
costs and improving efficiency of opera- 
tion. 


“The many aspects of the distribution 
problem will be covered at the show, not 
only in terms of food products, but also 
for efficient methods of inventory con- 
trol, accounting, warehousing, billing, 
packaging, store modernization, fixtures, 
methods of transportation, materials 
handling, and related problems. Emphasis 
will be given to food items and other 
merchandise now commonly sold in groc- 
eries, chain stores and super-markets.” 


The business sessions of the conven- 
tion will follow this same _ inclusive 
theme. The first morning session will be 
devoted to the wholesalers’ warehouse 
and office operation, and the second 
morning session will consider methods 
wholesalers can employ to aid their re- 
tail customers along the lines of store 
modernization and merchandising meth- 
ods. All business sessions, association 
headquarters and exhibits will be housed 
in the Auditorium. The association has 
planned its convention program so that 
all three afternoons will be devoted to 
the exhibits. 


Mr. Smith emphasized that all whole- 
sale grocers will be invited to attend, 
whether or not members of the associa- 
tion, as well as executive personne! of 
chain stores, institutional buyers, and, in 
the St. Louis area, independent retail 
grocers. “We anticipate the largest as- 
sembly of wholesale grocers of recent 
years to gather in St. Louis,” he said. 
“No previous opportunity to find un ler 
one roof all the elements for conduct ng 
business in our industry has existed. Ve 
believe this national Food Distribu! on 
Exposition will fill this need.” 

Clapp and Poliak, Inc., 350 Fifth Ave. 
New York 1, N. Y., will manage the ex- 
position and registration cards for 2d- 
mission may be obtained from that of!.ce. 


January 10, 1949 


NEWS — PERSONALS 


TIN ORDERS EXTENDED 


The present tin conservation program 
of the Department of Commerce will con- 
tinue essentially unchanged through June 
20, 1949, H. B. McCoy, director of the 
Office of Domestic Commerce said on Dec. 
‘0 in announcing certain modifications 
in Orders M-81 and M-43 under which 
the program operates. 


The conservation program, undertaken 
to provide badly needed tin for the gov- 
ernment’s. strategic stockpile, evolved 
early in 1948 from a series of confer- 
ences with industry representatives. 


Order M-81, which restricts the use of 
tin in can making by individual manu- 
facturers to one-half their tin plate re- 
ceipts in 1947, was extended through 
June 30, 1949. It had previously only 
covered 1948. 


The order states that, in distributing 
their products, manufacturers will be ex- 
pected to: 


Make adequate provision for the food 
pack, and 


Make equitable distribution among 
and within various groups of can users, 
including consideration for small busi- 
ness and hardship cases and reasonable 
provisions for newcomers. 


Mr. McCoy said the continuation of 
the conservation measure should not in 
any way affect the volume of cans avail- 
able for food processing nor result in 
any shortages. Substitute packaging ma- 
terials are available in good supply for 
those products on which M-81 restricts 
the manufacture of cans. 


Order M-43 has been revised effective 
January 1, 1949. First quarter alloca- 
tions on other than tinplate will be based 
on 27%% of the total pig tin allocated 
during the calendar year 1948, in order 
to bring the distribution pattern of pig 
tin in line with actual current usage. 
Previously allocations were based on the 
second quarter of 1946. Pig tin alloca- 
tions for the production of tinplate are 
based on a fixed tonnage. 


There will be no increase in the total 
quantity of pig tin available for distribu- 


tion during the first six months of 1949 
over that which was available during the 
comparable period of 1948. Any receipts 
of pig tin in excess of the amount set up 
for allocation will be set aside and made 
available for addition to the strategic 
stockpile. 


Aside from minor changes in form and 
text for clarification purposes, the fol- 
lowing changes have been made in 
Order M-43: 


1. The basis for permitting importa- 
tion of tin alloys, previously described in 
a press release on August 5, 1948, has 
been made a part of the order. 


2. The Order makes the certification 
requirements procedure mandatory for 
all items covered in the schedules of the 
Order. 


3. The use of up to 7% tin in alumi- 
num alloy bearings is now permitted 
under Schedule I. 

4. The optional use of .50 lb. and 
heavier electrolytic tin plate for hot 
dipped tin plate under Schedule V has 
been included in order to encourage the 
use of the more economical tin plate 
where such substitution is practicable 
and, at the same time, allowing greater 
flexibility in the material available for 
the manufacture of hot dipped tin plate 
items. 

To date these controls on tin and tin 
products have been very successful in 
accelerating the accumulation of tin for 
the strategic stockpile. It is expected tin 
controls will continue to play an im- 
portant part in building up the stockpile 
during the next 6 months, Mr. McCoy 
said. 


CLAY WHITEFORD DEAD 


Clay P. Whiteford, one of the original 
founders of the Whiteford (Md.) Pack- 
ing Company, died on Tuesday morning, 
December 28, as a result of a heart con- 
dition. Mr. Whiteford had long been 
active in local association work, serving 
on a number of committees for the Tri- 
State Packers Association. Surviving are 
Mrs. Whiteford and two sons. 


FAMILY FOOD EXPENDITURES 


An average of $6.61 per person per 
week was spent for food last winter by 
Birmingham, Alabama, families who 
took part in a Federal food consumption 
survey, according to figures just re- 
ported by the Bureau of Human Nutri- 
tion and Home Economics, U. S. Depart- 
ment of Agriculture. Food took an aver- 
age of 37 percent of weekly family in- 
come, interviews with 267 families show- 
ed. The 37 percent amounted to $21.67 
a week for the Birmingham families, 
representing a cross-section of income 
classes. The spending included all the 
food a family bought at home and away 
from home. It did not include the value 
of food produced at home, or received as 
gifts or as wages. 


Part of a Nation-wide study of house- 
keeping families covering other cities 
and other seasons, the Birmingham win- 
ter survey is the first for which tabula- 
tions have been completed. Interviewers 
returned to Birmingham again in the 
spring and fall to complete a three-sea- 
son picture of family food consumption. 
Similar three-season studies were made 
in three other cities — Minneapolis - St. 
Paul, San Francisco and Buffalo, while 
a broader picture was obtained in a 
single springtime survey in 68 cities. 


When results from the entire study— 
including Birmingham—are tallied, the 
Bureau will have the most detailed pic- 
ture of the Nation’s family food prac- 
tices in cities and towns obtained since 
the war ended. 


The surveys were conducted under the 
Federal Research and Marketing Act. To 
farmers, food processors, and market 
men, the facts are expected to be valu- 
able in showing the influence of geo- 
graphical location, season of the year, 
and income on consumer uses of food. 
And in the fields of home economics and 
social welfare, the results will provide 
information on how well Americans are 
eating in the post-war period, informa- 
tion which is basic in education for bet- 
ter nutrition. 


ducts, etc., for retail stores. 


or better in good condition. 


Main 1650 


ATTENTION 
CANNERS - PACKERS - PROCESSORS - JOBBERS! 


We have AAAA rating buyers interested in 
large guantities of food items, paper pro- 
Surplus stocks, 
odd lots, liquidating stocks of outstanding 
values. Merchandise to be standard grade 
Wire or write. 


SURPLUS SALES 


1117 Mortgage Guaranty Building 
ATLANTA, GEORGIA 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 
ASPARAGUS 


Scattered Stocks 
BEANS, STRINGLESS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 2..........1.55-1.60 
No. 10 8.00-8.25 


Ex. Std., Fr. Sliced, No. 2..1.20-1.40 
Ex. Std., Cut, No. 2. aa 
No. 10 


Std., Cut, No. 2 ry 251.35 
No. 10 6.50-7.00 
Ex. Std., Cut Wax, No. 2.......000 1.40 
No. 10 7.50 
N. Y. Fey., Cut gr., 3 sv.....2.00-2.05 
4 sv. 1.95 
Ex. Std., 3 sv. 1.65 
Std., 5 sv. 1.40 
Fla., Fey., Fr. Sl., No. 1.52% 
Ex. Std., Cut, No. 2 ........0ccsssesees 1.45 
No. 10 7.50 
MIDWEST 
No. 2, Fey., Cut, 3 sv. ........2.00-2.10 
BNO. 10. 10.25-10.75 
No. 2, Ex. Std., Cut, 4 Sv... 1.45 
No. 10 7.50-8.00 
No. 2, Std., Cut, 4 BV. cocccsssosees 1.40 
No. 2, Std., Cut, 5 SV. c.ccccccsccsscee 1.30 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 
No. 10 11.75-12.00 
No. 2, Fey., Whole, 4 8V. 
No. 10 10.00 
Texas, Fey., Cut, 1, 2, 3 Sv....... 1.75 
No. 10 8.50 
No. 2, Ex. Std, 1.45 
No. 10 7.00 
No. 10 6.00 
BEETS 
No. 10 5.50 
Mid-west, Fey., Cut, 

No. 10 5.25-5.75 
Diced, No. 2 1.20 
Sliced, No. 2 1.25 

CARROTS 

Md., No. 2, Diced 1.00-1.05 
No. 10 5.00 

No. 10 5.50 

Wie, DEO: B 1.10-1.15 
No. 10 5.30 

No. 10 4.75-5.00 

CORN 

MIDWEST 

Fey., W. K., Gold., No. 2....1.70-1.75 
No. 10 9.25-9.50 

Ex. Std., No. 2 1.30 
12 oz., Vac. 1.30 
No. 303 1.25 
No. 10 8.25 

Std., No. 2 1.20 

Fey., C. S. Gold., No. 2........ 1.65-1.70 
No. 10 8.50-9.00 

No. 303 1.20 
95 
8 oz. -90 
No. 10 8.00-8.25 

Std., No. 2 1.15 
No. 3038 1.10 
No. 1 85 
No. 10 7.50 

East 

Fey., W.K. Gold., No. 
No. 10 9.50 

No. 10 9.0 


CANNED 


No. 303 1.35 
No. 10 8.00 

Std., No. 2 1.25 
No. 10 7.50 

Ex. Std., C.S. Wh 
No. 2 1.45-1.55 

Sed., C.S. White, 2............ 1.371% 
No. 10 8.00 

PEAS 

MARYLAND, ALASKAS 

No. 10 11.50 

No. 10, Ex. Std., 2 sv. .. if 


No. 2, Ex. Std., 3 sv 
No. 10, 
No. 2, Ex. Std., 4 sv. 


No. 10 6.75 
No. 2, Ex. Std., Ungraded........ 1.10 
No. 10, Std., 3 sv. .. 2006075 
Std., Ungraded, No. 1 85 

No. 10 6.25-6.50 
MARYLAND, SWEETS 

5 sv. 7.75 

2 and 8 sv. 1.50 
Ex. Std., No. 10, 5 sv. ..6.50-6.75 
Fey., Ungraded, No. 303.............. 1.15 

No. 2 1.25-1.50 

No. 10 7.75 
Ex. Std., Ungraded, No. 303.... —— 

No. 2 1.10-1.25 

No. 10 6.50 
Std., Ungraded, No. 2........ -90- .95 

No. 10 6.00 


New York, SwWEETs 


3 sv. 

4 sv. 

No. 10 9.75 
No. 2, Ex. Std, 4 BV. 0 
Mo. 8, Tix. © 
Mipwest, SWEETS 
No. 2, Ex. Std., 4 sv. ... 1.25 
No. 2, Std., 3 sv. . 1.20 
Mipwest, ALASKAS 

No. 10 11.25-11.75 

No. 10 8.75-9.00 
No. 10, Ex. Std., 3 sv. ........7.50-8.00 
No. 10, Ex. Std., 4 sv. 7.00-7.25 
No. 2, Std., 3 sv. ...... +-1.10-1.20 
No. 2, Std., 4 sv. ..... «01.05-1.10 
No. 10, Std., 4 sv. . «-+5.75-6.00 


N. W., SWEETs 

No. 2, Fey., 2 sv. . «+-2.10-2.15 
No. 2, Fey., 3 sv. . 
No. 2, Fey., 4 sv. . 
No. 2, Fey., 5 sv. .. il 50-1.55 


POTATOES, Sweet, F.O.B. BAtrto. 


Fey., Syrupack, No. 2%......1.80-1.85 
No 10 6.50 

No. 3, Vac. 1.65 

PUMPKIN 

Eastern, Fey., No. -95-1.05 
No. 10 4.50 

Indiana, Fey., No. 2 ce. «70° .95 
No. 2% 1.00-1.25 
No. 10 3.50-4.50 


FOOD PRICES 


SAUERKRAUT 
Midwest, Fey., No. 2....... 95 
No. 2% 1.00-1.10 
No. 10 3.70-3.80 
N. Y., Fey., No. 246 1.10-1.25 
No. 10 4.00-4.25 
SPINACH 
No. 2% 1.80 
No. 10 6.25-6.50 
No. 2% 1.65 
No. 10 5.50 
Ozark, Fey., No. 2 .. .1.15-1.20 
1.55-1.60 
No. 10 5.50-6.00 
Tamms, MO. 1.15 
No. 10 5.50-6.00 
TOMATOES 
Tri-States, Ex. Std., No. 1.......... 1.00 
No. 2 1.65 
No. 2% 2.25 
No. 10 7.75 
Std., No. 1 92% 
No. 2 1.30-1.40 
No. 2% 2.00 
No. 10 7.25-7.50 
Mid-west, Fey., No. 2.......... 2.00-2.10 
No. 2% 2.75-2.85 
No. 10 8.00-8.75 
Ex. Std, NO. 2 1.60 
No. 2% 2.00-2.10 
No. 10 7.25-8.00 
No. 2% 1.90-1.95 
No. 10 7.00-7.25 
Calif., S.P., No. 1.55 
No. 2 1.95 
No. 2% 2.40 
No. 10 8.50 
Std., No. 1 1.20-1.30 
No. 2 1.45-1.50 
No. 2% 1.80-1.85 
No. 10 6.60 
Ozarks, Std., No. 1.35 
No. 6.50-6.75 
Texas, Std., No. -80- .85 
No. 2 1.25 
No. 10 6.25 
TOMATO PUREE 
Md., No. 1, 
Spec. Grav. 1.045 ...... 
No. 10 6.50-6.75 
Midwest, Fey., No. -80- 
No. 2 1.50 
No. 10 — 


TOMATO CATSUP. 
Md., Ex. Std., 8 02. 


14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 11.25 
14 oz., Fey., 1.70 
Calif., 14 oz 1.85 

No. 10 11.00 

TURNIP GREENS 
Balto., Foy., NO. 2 
No. 2% 1.40 
No. 10 5.00 
FRUITS 
APPLE SAUCE 
Virginia, No. 2 1.30 
Midwest, No. 2 1.35-1.45 
New York, No. 2 ...... cian 1.45-1.50 
Pa., No. 2 1.35 
APRICOTS 
Halves, Fey., No. 2.75-2.85 

No. 10 9.00-9.50 
Choice, No. 2.50 

No. 10 8.75 
NO. 24 2092.95 

No. 10 8.00 
No. 10, Water 5.50 
No. 10, S. P. Pie 

BLUEBERRIES 
Maine, No. 2, Water............3.00-3.25 
No. 10 14.25 
CHERRIES 


R.S.P., No. 2 Water 
No. 2, Heavy Syrup....... 


Fey., Cal R.A., No. 5.00 
Choice, No. 246 2204.70 
Std., No. 2% 4.25 
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FRUIT COCKTAIL 


No. 10 18.50 

PEACHES 


Calif. Y.C., Fey., No. 214....2.70-2.80 


Choice, No. 2% 

Fey., No. 10 9.0€ 

Choice, No. 10 8.50 

7.50-8.00 

5.25 
PEARS 


Calif. Bartlett, Fey., No. 2%......4.50 


Chofee, No. 4. 25 
Std., No. 2% 
Fey., No. 10 ...... 
— 
4.35 
No. 1 T 2.70 
3.75-4.00 
No. 1 T 2.60 
Std., No. 2% 3.25-3.50 
No. 1 T 2.40 
PINEAPPLE 
Haw., Fey., No. 3.25 
JUICES 
APPLE 
Virginia, 46 oz. 2.00 
CITRUS, BLENDED 
No. 2 75 
46 oz. 1.70 
No. 10 3.40 
GRAPEFRUIT 
46 oz. 1.60-1.65 
No. 10 3.20-38.30 
46 oz, 1.55-1.60 
No. 10 3.00-3.10 


PINEAPPLE 
Haw., Fey., No. 2 4501.60 
46 oz. 3.25 
TOMATO 
46 oz. 2.35 
No. 10 4.00 
46 oz, 2.20 
No. 10 4.50 
Midwest, Fey., No. 
46 oz. 1.90-2.15 
No. 10 4.25-4.75 
1.05 
46 oz. 2.35 
No. 10 4.50 
FISH 
OYSTERS 
3.75-4.00 
6% oz. 4.75-5.00 
SALMON (per case) 
Alaska, Red, No. 1 T......... 27.00-28.00 
14's, Flat ....... 01 4.00-14.50 
Chums, No. 1 T... "19. 00-20.00 
10.50-11.00 


SARDINES—PeEr Case 
Calif., Ovals, 48/1 Ib., 


Tomato Sauce ....... 8.00-8.50 
+226 .00-6.59 
Maine, Oil keyless............ 8.50-9.00 

SHRIMP, 

Medium 4.50 

Large 4.75 

Jumbos 5.00 

TUNA—Per Case 
48/14’s, Light Meat.......... 16.25.16.50 


Albacore, Fey., White, 


1949 
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ORANGE 
Fey., C.S. Golden, No. 2..............1.60 


the 


MARCH 


JANUARY 14-31 
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CALENDAR OF EVENTS 


JANUARY 10-14, 1949—8rd National 
Materials Handling Show, Material Han- 
dling Institute, Convention Hall, Phila- 
delphia, Pa. 


JANUARY 11-14, 1949—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 


JANUARY 14, 1949—Winter Meeting, 
National Pickle Packers Association, 
Roosevelt Hotel, New York, N. Y. 


JANUARY 14-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J. 


JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantic City, N. J. 


JANUARY 15, 1949—Annual Dinner- 
Dance, Canning Machinery & Supplies 
Association, Claridge Hotel, Atlantic 
City, N. J. 


JANUARY 16, 1949—Annual Dinner, 
7:00 P. M., Old Guard Society, Claridge 
Hotel, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Ban- 
quet, 7:00 P. M., Young Guard Society, 
Hotel Traymore, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Meet- 
ing, Canring Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 18, 1949—Fred Waring 
Show, 8:45 P. M., Canning Machinery & 
Supplies Association, Ballroom, Conven- 
tion Hall, Atlantic City, N. J. 


FEBRUARY 7-18, 1949—28th Annual 
Canners & Frozen Food Packers School, 
Oregon State College, Corvallis, Oregon. 


FEBRUARY 9-11, 1949—41st Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 


FEBRUARY 14-15, 1949— Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 15-17, 1949 — Technical 
School for Pickle and Kraut Packers, 
Michigan State College, East Lansing, 
Mich. 


FEBRUARY 21-22, 1949 — Annual 
Meeting, Canadian Food Processors As- 
sociation, Hotel Vancouver, Vancouver, 
B. C., Canada. 


FEBRUARY 22, 1949 — Sanitation & 
Quality Control Conference, Wisconsin 
Canners Association and University of 
Wisconsin, Auditorium, Agricultural 
Hall, Madison, Wis. 


MARCH 4-5, 1949—37th Annual Con- 


vention, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 
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MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Ill, 


MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California, Casa 
del Rey Hotel, Santa Cruz, Calif. 


MARCH 16-28, 1949—Food Processors 
School, Ohio State University, Columbus, 
Ohio. 


MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Asso- 
ciation, Chicago, IIl. 


APRIL 12, 1949— Annual Meeting, 
Monterey Fish Processors Association, 
Monterey, Calif. 


APRIL 25-29, 1949— National Fish- 
eries Institute, Inc., Edgewater Beach 
Hotel, Chicago, Il. 


MAY 9, 1949—Spring Meeting, Pack- 
aging Machinery Manufacturers Insti- 
tute, Dennis Hotel, Atlantic City, N. J. 


MAY 29-JUNE 8, 1949—Annual Con- 
vention, U. S. Wholesale Grocers Asso- 
ciation, St. Louis, Mo. 


JULY 10-14, 1949—National Conven- 
tion, Institute of Food Technologists, 
Civic Auditorium, San Francisco, Calif. 


NEW MARKETING COURSE 
AT MSC 


To bring students into direct contact 
with successful operators and leaders in 
the field of marketing, a new course has 
been set up for the winter term at Michi- 
gan State College, East Lansing. 

The new course is offered jointly by 
the departments of Horticulture and eco- 
nomics to enable students to study spe- 
cial problems in handling and marketing 
of fruits and vegetables. Leaders of the 
industry have agreed to be visiting lec- 
turers and consultants to the students. 

Among those who have agreed to serve 
are: Dr. Harry J. Eustace, vice-presi- 
dent, Farm Market Relations, Inc., San 
Francisco, Calif.; Dr. Irving Wooden, 
general manager, California Fruit Ex- 
change, Sacramento, Calif.; and Porter 
Taylor, director, Fruit and Vegetable 
Department of the American Farm 
Bureau Federation, Washington, D.C. 

These men, and others to be announced, 
will address classes on Monday and 
Wednesday of each week. On Tuesday 
evenings, the guest speaker will address 
an opening meeting to which the public 
will be invited. 

Students will also select a_ special 
problem in the field of handling and mar- 
keting and will have an opportunity to 
discuss his probiem with the visiting 
speaker each week in private consulta- 
tion. 
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PSYCHOLOGY FOR FIELDMEN 
(Continued from page 9) 


ous agricultural meetings and gather. 


ings in the community. T 
Timely personal visits and letters, in oi 
addition to those required for getting wat 
contracts and getting deliveries, |] a 
show that you do not always want to » help 
“get something”. Reguiar field visits fror 
give you a chance to check the various _ 
production practices and help the grower = 
to produce larger yields with higher oF 
quality and more net profit per acre. i 
Special arrangements may help your diate 
grower to obtain equipment needed for . Balt 
planting, spraying and harvesting. 
Grower letters often contain the 
names of successful growers and an ac- == 
count of successful practices. These let- 
ters may also include: eee 
1. Timely reminders on _ production -" 
problems. 25 | 
2. Personal items. , trac 
3. Company activities and objectives. a 
4, Canner’s trial ground reports. a sit 
5. College news releases. Inc., 
Use your local newspaper, also, for Ww 
suitable success and other news stories. ores 
Meetings during the winter and early | Plai 
spring help maintain good grower rela- pe 
tions and pave the way for the season’s A’ 
activities. A greater interest is taken imme 
in such meetings when the growers help — 
to plan and participate in the program. Deh: 
They should be carefully planned and Cho} 
located in a comfortable, well lighted and ers 
properly ventilated place. Select a good Mix 
chairman who will be able to start on ers 
time, keep the program moving, diplo- Cart 


matically avoid heated arguments or use list 
of overtime by any individual. Encour- 
age each individual to participate or try 
to give some recognition to as many per- Ww 
sons present as possible. Refreshments 


f 
or light lunch and music make the meet- } a 
ing most sociable. One outstanding fea- eithe 
ture will make the meeting a memorable 


one. A happy. ending will give those 
attending a desire for further good re- ( 
lations with your company. 


stan 

drive 

eleve 

HEINZ AWARDS Brar 

Service awards have been made to r¢ 
three employees of the San Francisco for 

division of H. J. Heinz Co. Joseph Bon- Towe 

nassies and Harold Ford each received ae 

a gold watch for 20 years of service and OF 

Frank A. Martin was presented with «n Ses-le 

inscribed medal for 10 years of serv) e. ing | 

Presentation was made by E. S. Eves, bilo 

Pacific Coast regional manager. 401 } 

Co., 


CONVENTION HEADQUARTE! 5 , 
Edward J. Laucks who heads the S» es 60( 4 


Development Program sponsored by «ie thi 
Pennsylvania Canners Association, ill bia 
make Atlantic City Convention he«d- 
quarters in Room 160 of the Traym re ny 
Hotel. 652 
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There is many a firm who can readily use your unneeded 
ecuipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—Straight reading, no display—one to three times 
per line 40c, four or more times per line 30c, minimum charge 
per Ad. $1.00. Count eight average words to the line, count 
initials, numbers, etc., as words. Short line counts as a full 
line. Use a box number instead of your name if you like, Forms 
close Wednesday noon. The Canning Trade, 20 S. Gay St., 
Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 


, tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 


Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


- WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 


' Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating, Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers; Homogenizers, Viscolizers; Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 


‘ Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
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ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 18, N. Y. 

We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 cata- 
log for the asking. A, K. Robins & Co., Inc., Baltimore 2, Md. 


"OR SALE—1 Model 300 Unscrambler with Crate Dump for 
standard round crates for No. 2 cans, with motors and motor 
drives, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevator with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin Rapids, Wis. 

OR SALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
for 125 lbs. pressure, excellent condition; 40,000 gal. Water 
To ver. Hammond Cannery, West Alexandria, Ohio. 


‘RADE IN YOUR UNNEEDED machinery on Bonded Truck 
Se: les, Juice Processing, Root Vegetable Cleaning, or Dewater- 
ine Sereens; Conveyors; Inspection Tables; and Bag and Box 
pil_rs. All new machines. Immediate delivery. More than 
40( packers have Bonded machines. Bonded Scale & Machine 
Co. 11 Bellview, Columbus 7, Ohio. 

OR SALE—66 White Cedar Wooden Beer Tanks holding 
60(9 gallons each 13’ high 10’ dia. outside measurements, 2%” 
thi k staves. Now in use, make us an offer. Charles S. Jacobo- 
wit : Co., 83080 Main St., Buffalo 14, N. Y. 


WANTED and FOR SALE 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus Lene rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exh Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment =~ well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request. 


8527—KETTLE: Stainless steel jacketed, 80 gallon $ 145.00 

eo Burt, 2% and % and #1 round cans, A.C. motor, 

P %, used on round cans, condition perfect. Age 8 years............ 

pane, 4.2. AND COOLING TANKS: (4) 80 ft. 4’ wide, 2 with 

steel slats, 2 with LaPorte Mat; complete except motor drives. 2 of 

the cooking and cooling tanks are in tandem 40 ft. each with con- 

tinuous chain and slat conveyors, 2 are with continuous LaPorte mat 

belt conveyors. Ea. 

8572—F INISHERS: (3) Sprague-Sells Stainless Steel, without motors. Ea. 

8550—PREGRADERS: (2) #6 Chisholm-Ryder, fine shape. 
8565—FILLERS: (3) M & S with “‘no can no fill’’ attachment, 6 pockets. 

Each 995.00 

8562—RETORT CRATES: (25) Perforated for 40” Retorts. Ea. 


BARLIANT AND COMPANY, Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


1,435.00 
575.00 
310.00 


In Used, Rebuilt and New Packing House 
Machinery, Equipment and Supplies 


SPECIALISTS 


FOR SALE—One Jumbo Crown Cork & Seal Crowner, motor 
driven, in excellent condition; one 5 pocket Ayars Pea, Bean and 
Whole Grain Corn Filler for #2 cans; 1 A.B. Rotary-worm type 
Tomato Washer; 1, single unit, Hansen Quality Brine Sepa- 
rator for separating mature peas and whole grain corn. Varney 
Canning, Inc., Roy, Utah. 


FOR SALE—1 Rapids Standard Power Booster Model RPB- 
15-12-% complete with 18” tail section in excellent condition. 
Price $400.00 f.o.b. Bridgeville, Delaware. H. P. Cannon & Son, 
Inc., Bridgeville, Del. 


FOR SALE—FMC Super Juice Extractor 30 to 40 gpm, 
Stainless Steel, 5 H.P. Motor; Vertical Retorts 40 x 72; Horizon- 
tal Retorts 18 x 24 x 60”; Ayars Pea & Bean Fillers; FMC 
Model 80 and 100 Juice Fillers; Can Labelers; Stainless Steel 
Jacketed Kettles with and without Agitators 25 to 500 gallon; 
Stainless Steel Tanks to 12,000 gallons capacity. Send for latest 
bulletins. The Machinery & Equipment Corp., 533 W. Broad- 
way, New York 12, N. Y. 


FOR SALE—1 Scott Hi-Eff Washer; for peas, beans, whole 
kernel corn and similar commodities. Used twenty-six days, 
good as new. Consumers Ice & Supply Co., 9th & Water Sts., 
Lebanon, Pa. 


FOR SALE—1 Langsenkamp Chili Sauce Machine, used only 
one season, good condition. Adv. 497, The Canning Trade. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4898, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


1 OR SALE—Three 42” by 96” Berlin Chapman Retorts, one 
yea» old, new condition, complete. Whitten Bros. Co., P. O. Box 


652 Paris, Tex. 


January 10, 1949 


WANTED—Standard Langsenkamp Pulper; Sterling Dicer; 
FMC #2 Rotary Washer. Describe fully. Adv. 495, The Can- 
ning Trade. 
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x WANTED — MACHINERY — Continued 


WANTED—Ayars 6 or 8 valve Filler for No. 1’s. If desired 
will trade for No. 1 Burt Labeler. Send offerings to Penn’s 
Manor Canning Co., Cornwells Heights, Pa. 


SITUATIONS WANTED 


POSITION WANTED—Seventeen years in food processing 
with complete charge of shipping, receiving and warehousing. 
Knowledge of can and bottle labeling machines. References 
and recommendations available. 36 years old. Prefer vicinity 
of Southern or Mid-Western States. Adv. 494, The Canning 
Trade. 


FOR SALE—FACTORIES 


FOR SALE—Factory in Mid-Virginia fully equipped for to- 
matoes and peaches. All equipment in ist class condition. R. R. 
sidings and good trucking facilities on U. S. Route 15. Plenty 
of labor available. Adv. 48138, The Canning Trade. 


FOR SALE—Tomato and Juice Canning Plant in the heart of 
Ohio’s best section for the production of quality raw stock. Thor- 
oughly modern equipment and buildings. Plant will handle 125 
to 150 cases. Write for details. Adv. 48139, The Canning Trade. 

FOR SALE—Modern Tomato Products Factory in New Jer- 
sey. Economical operation, railroad: also suitable for other 
products. Adv. 493, The Canning Trade. 


FOR SALE—Complete Pickle Plant in production. Includes 
stock, buildings, equipment, plant site; five room house. In city 
of half million. Owner’s health cause of sale. Priced right for 
quick disposal. Adv. 496, The Canning Trade. 


WANTED — FACTORIES 


WANTED—Canning Plant in good condition, small volume 
operation preferred. Prefer buying in Delaware, Maryland or 
Virginia area near crops grown for canning. Will consider 
buying all equipment without building. Give information as to 
terms, location and equipment. Adv. 491, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes, Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


CONSULTING ENGINEER—20 years experience in leading 
companies. New factory lay-outs, modernization, new products, 
recipes and method of manufacturer. Equipment design and 
maintenance. Professional Engineer State of Maryland; mem- 
ber of ASME. R. Carlsrud, 918 Kingston Road, Baltimore 
12, Md. 


THE BOOK YOU NEED!! 
“fq Complete Course in Canning” 


Published by THE CANNING TRADE 


SMILE AWHILE——-- 


There is a saving grace in a sense of humor 
Contributions Welcomed 


NO NOISE 


The husband was on the defensive at breakfast. “You 
can’t say I made any noise last night when I came in, 
can you?” 

al said his wife, “but the three men carrying you 
did.” 


Many a guy has been stung trying to pick up a little 
honey. 


“T shall now illustrate what I have in mind,” said the 
professor as he erased the blackboard. 


“Did you fish with flies?” 
“Fish with flies? Yes, we fished, camped, dined and 
slept with them.” 


Floridian (Picking up a melon) : Is this the largest 
apple you can grow in your state? 
Californian: Stop fingering that grape. 


Many a woman thinks she bought a dress for a ri- 
diculous price, when in reality she bought it for an 
absurd figure, 


Absence may make the heart grow fonder, but pres- 
ents do a better job. 


Prepare For Harvest Now! 


Take no chance 
USE THE BEST 
prices submitted upon request 
RIVERSIDE MANUFACTURING CO. 


MURFREESBORO $3 NORTH CAROLINA 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 


Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
PF. H. Langsenkamp Co., Indianapolis, Ind. 
A. k. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 


Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis. 


Ceniral Machine Works, Inc., Philadelphia, Pa. 


Chis holm-Ryder Co., Niagara Falls, N. Y. 
Foo Mchy. & Chem. Corp., Hoopeston, IIl. 
Hun'ley Manufacturing Co., Brocton, N. Y. 
La lorte Mat & Mfg. Co., La Porte, Ind. 
A. ¥. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

C \NVEYOR BELTS, Cloth, Rubber, Wire. 
Ber! n Chapman Company, Berlin, Wis. 
Chi: 1olm-Ryder Co., Niagara Falls, N. Y. 
La I orte Mat & Mfg. Co., La Porte, Ind. 
A.} Robins & Co., Inc., Baltimore, Md. 


C NVEYORS, Hydraulic. 
Berl 1 Chapman Company, Berlin, Wis. 
Chis :olm-Ryder Co., Niagara Falls, N. Y. 
A. Robins & Co., Inc., Baltimore, Md. 
Sco: Viner Co., Columbus, Ohio 


OKERS, Continuous, Agitating. 
Berl : Chapman Company, Berlin, Wis. 
chy. em. Corp., Hoopeston, 
Robins & Co., Baltimore, Md. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., a Pa. 


Chisholm-Ryder Co., Niagara Falls, N 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 
EXHAUST BOXES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Edward Renneburg & Son, Baltimore Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis 


Central Machine Works, Inc., Philadelphia, Pa. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 


-A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y, 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIil. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. : + 
Chisholm-Ryder Co., Niagara Falls, N. Y. — 
Food Mchy. & Chem. Corp., Hoopeston, [Il. 
Huntley Manufacturing Co., Brocton, N. Y. “ : 
A. K. Robins & Co., Inc., Baltimore, Md. a 
Scott Viner Co., Columbus, Ohio. ca 
United Co., Westminster, Md. 


BEET CANNING MACHINERY ie 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 

Urschel Laboratories, Inc., Valparaiso, Ind. 


CAN MAKERS’ MACHINERY 
2 
Lima-Hamilton Corp., Hamilton, Ohio ae 


COMMINUTING MACHINE. 
W. J. Fitzpatrick Co., Inc., Chicago, Ill. : 
United Co., Westminster, Md. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. ae) 
Chisholm-Ryder Co., Niagara Falls, N. Y. q fae 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio ty 
A. K. Robins & Co., Inc., Baltimore, Md. : 
United Co., Westminster, Md. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ili. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. ‘ 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. ‘9 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, a 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Ma. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 

Riverside Manufacturing Co., Murfreesboro, N. C. 
BOOKS, on Canning, Formula, Etc. 

A Complete Course in Canning 

The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Cnn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


_ 


R MANAGERS, 
FOR MANAGERS 380 pages of proven pro- 


SUPERINTENDENTS, cedure and formulae for 
BROKERS everything ‘‘Canable”. 
AND BUYERS 


“Lt would not take $1,000.00 for my 
copy if | could not get another.” 
—a famous processor 


Size 6x9, 380 Pages Beautifully Bound 
Stamped in Gold 


Used by Food Processors to check times, 
temperatures and RIGHT procedure . ... 


All the newest times and temperatures .. . 
All the newest and latest products ... . 


THI 


e Fruits e Vegetables Meats Milk 
Soups e Preserves e Pickles e Condiments 
Juices e Butters « Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 
to the warehouse. 


by Distributors to KNOW canned foods .. . 
by Home Economists to TEACH the subject of 
food preservation. 


For sale by all supply houses and dealers 
. . ordirect. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


BALTIMORE 2, 


20 South Gay Street, 


MARYLAND 


CANNING TRADE January 10, 1949 
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SQUASH 


Golden Delicious 


Tops in quality 

A very dry, fine textured fle 

Good for blending 

N. K. & Co.'s strain is vigorous 
and high yielding 

Use it in 1949 


Northrup, King & Co. | 


Seed Growers Since 1884 
Minneapolis 13, Minnesota 
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